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B B~ X b (Organization and Human Management)
158 48
R EK B2
HEEM K&E;m &
R OWREE 2T OIIHMEE AR TH 5. Mike ABITEEOHE N THY, Thrwuhlly AT R
YT A, W RLRICH o THREORAKRMBE L UTHEAET S RIFETIZ, MikB X AT
BOHEARZFERE LB, BMADITEZ IO NE EBE L TV P OoWTHRET 5, 512
. EAOITE) E RO NGB A RIZTILDOTELAF LV ZEHR LT, REOOOBRIEL T
7vavillwa I EEsR, 7o, Milke &) F INBERBEREEE L Db D IZOoOnTHHEA,
BARR 2 B, (DAY XY MIBER, Mk ABICHET 2802 mAsEM L. AL EdIC
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W 7 ML 7 U F—8Bg (Entrepreneurial Strategy)
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BE BKR BX
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AR HIRE LT RED, TORHIZ, 20E 2. AF, Mk, MEBIZOWTEEEZITH). £
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T, ARV A Y DN L FIERFSHELN TV S, 2O L) REROBIRGHE. G-, S
BOTEBRICHETA2RHOTEIMRWICHEA TS, T TIIRBEFVREEKEHZ 13727, ZOFH
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B, AFHIZEZAZER O EIRFIFHTH H 5,
BHOFELWIHHIZOWTIX, #HHP (http://labskbskeio.acjp/anegawalab/index.html)
Oz L,

B L AFETE (Applied Statistics)
(K %)

B £33k (Issues on Entrepreneurship)
DKB KBS F 177w JEEHHMIZERE
128 28]
FHEAEZRUR GEEE) J\KEE—ER

RFBZOHFOMN R T — ISR T, 2. A2 Z2/FEL. ZoMBEZEHT 52 TOMRERIC
Eo Tk Z T 52 2 L IIMANLZBERED 1 D2LFEX 59 HTT,

HEEZ LD XD DONERFET 270Dk A A & BR300, AR T % B e S & L
A5, FRICOFEALIE. NI T 4 TP H IR FEROBED T OOKRRILE LRI L S,
EHIIBNTHE LRV EEZRLDDH) £5,

BT IEARIC, FEEBORESEZ VW ICED B0 HEENAAORE 2 W AIRET 25, Mk I v b2
VEEOHPICED LD HERBOEAMEAEE L 2HEBERIEO L) ICTEETH L, RYT 4 T THE
WAL E D X D IERBE DL DD, Lo REEICRBERI RO T O S R % H1F 7
HEHPHZ B ENL L) L

KRR TIE MR OGN 2 PR & I OWFE, CO220%HEL LET, 200, HHEPH
BIFES. T — AT A4 A A v ¥ a XIMA. EENZHEREOT—2 2 a vy 7dITwE T,

RFEZRIZIEFELTORT—<E, By aryTEIIRESINLIVWDOPDOF—T—F23H ) F
o BFRELTORT—<Id, WA LML MO & EE T, ¥F—7— NI ToM) T
R

D &bt 2 SRR SE 2) REEE 3) BCHMIL 4) K71 705 5) FlH6) ¥rx) 4t
R T) wEEE Yy 8) WAL UM 9) #atgisk 100 ALHiko7 727 5 V11D Mk Iy bx v
F12) P77V IATAT A2 T4T7)— 13) YATL8E 14) ¥ F)4 - T5=r7 15 %
— T AR—R - Fr/0Y—16) T—IVFK A7 2B, Kty ia ryONEREIIL ZHEZEO
M7 7 ADMARLE R ARV E—HEET LI DD T,

B %#%%5% (Business Economics)
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HINTWD, TORHETIE, EET A B E2HFLICEHEE L TE 7 “Business Ethics (X 3fmH - £
EAE)T L) FrFME OV S RERE DS A OREFHE P mE, REASL
Vo A WEIRT ORI & ORS00 - ZLEL TV E2n,

E COIMBIBIER OMEFL %2 L7 t2. BARN R LI RIF TP, a—Kb—F - Y7+ AR
AT ITAT VR EREMILOEFR, NGO, NPOZELEMRAT A 7RV y— Lol ) A7 <4
— VAV MRIEHE L TCoOREMIALOLE, ISO. ILO. OECD. UN7Z &0 EEHERIC BT % i Hr B,
EMBOFLGL - AT AT 5 EHBWBELRE 2 L CREHRIBERRO Py 7 21T SN TWn &
7TenkEZT05,

B iR ER (Management of Technology)
(R )

B TR D#FEZE (Economics of Technology Management)
1328 28]
BiE )l ®sE

AEH CIIEM EREORERE [727/8Y— AV AVML 4/ R=Ya vy 2TV AN &
LT, MFER. RSG5, STl [HHEY & AT AV M 20 E LTl T %,
F7o0 . . WIEE. BFOMb S [I7aiyfiiim] & [~ 27 aillimm] o5 ziEHis 5,

[77/0Y—] R[4/ RXR=a V] & PO I=7) v FHBUCHRES T, R0 - HilE
MLREEDTRFIIH VS, T2 [wA VAV M 20E0ZIREEd . B, JEEFIHER.
ANDIFHIRERT ALY MHED D,

[ I 7 apflim] <, WP EAROERSE, M- —Y 2A04m - 35 EiE. EICEbHS [v 4
VAN AMET A, T TIEME. Kt =774 7 MRS, AWEREM, B - A
FEEHL, WFZEBHSSAE B, i - BXEh. AL Vo SR A AT A Y MEAS EO XIS T A 0%
BT 5,

EHIC, w7 ufiim <id, BFEEE. ANOBRE, T2, Bk, Bhae - Bl BoR,. Wy - 3%
VAT A MEEREORELRRAT S,

AAEFEIL, ROTEERMT 5. B1 13, 2011 EDOF HAKGE K AP U 7-Feil & fE 5 o [ %2 BT
Bo TANF— FHATIFEE, B KEE B HROEMZLE)HIT S,

B2lE, BMBECLZ 70T 27 FMEFET D, BlzE [ZAVF—GEROHH LEBEREWDY 4 -
WERETHHEAM TEMET LAY = - 7 4 —HBHOLKNIE ] Loz Bk Tu Y =7 MUEZ RE
L. a8ty ya &N F T, FAEF—2ICL>THM L, BARNIRS 21T,

ARFEHIE, BEEAUER BT R BRI AN R ORETH 5. FHHOFE L WILHIZD
W, #RHP (http://labs.kbs.keio.acjp/anegawalab/index.html) #ZMHo Z &,

W RS EESSR (Competitive Strategy)
3FH 28]
BiZ IIME—ER
3Tk % 22 BT TS IIE % BB L T\ b0 FRICIETIZZ OB RSB L, A% s v
ALANLVTIEHE TOBRPEBELLRT LI LWL o TE I,
BIZIEHHHEFETIIIMU SR L A0, M TIRERET L E V) X)) R L 2R RO X9
WX%oT&7 TOZEIIERDLVCIEIEEDOGHTHMOFE, LWV IHIFHLVWRELZ 7256 LT,
Z TR — A TIIAZERNE - B ICET 2Rz FERI LIl L > TEOEMERD,. XY AER%
WRIEEE - EITRAT) 20D EA ¥V MRS (2L 2 Z0HMET 5,
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BHARBNZ I OREE s - B9 & 3T h, @QMEL XV OE & FHEL N o, %Ak & 5
G, OREBREBSF, O /I R=Y a3 yODIFT AL M, OIS AL CORETE Lozt
ZH LIS, WSS A EE - SRURT. ER. r— AT A Ay a v, BENEE, 217,

B SRIHEEEE XS —
(Management of Financial Institutions —Corporate Finance—)
3 2B
EHE EE =W
D7 T AT, B¥EREE - MBHYE, H50IEMET SN F— AT R 2 EERE (a—FL
— M T7AFVR) CHTAHMEEBRNZHAREFIIOT A 2 HIET. (FIHAE [SRIBERIZE
D WEIZI—RL—b - 77 A4F VA, REMBTHZ I EITHE) BAEMIITEAREE.
FRICEHR, AR, M&A. HRIME. IEEREL EICOoOWTHlRE r— A 2@ L THET 5. B
ML, WEOHERE, ¥ —ABEDI FAFTA AA Y ¥ a YNOFEBE, hF AN, LE=-FREI
HEONTITH

BJOSVR-FH4a4 - JOY Y M1 (Grand Design Project1) DEHR 2HMi
BJOSVR-FH4a4Y - JOY Y b2 (Grand Design Project2) IHH 2B
BE Wl A

g BI B
HAFEDZS VR - FHAL VREZHNET 270V 27 MIEE FET 5o 2010-2011 45 F&F 12 B2 JiE 3%
AN 15042 RRGE RS T 7S 2L LT [0 =NV - EVRA - T+ —=FLILDLHAD TS
VR TFHA VIRERAT) AT ERETE ] FEEL 2. SHUTEMBERR, MCHERBEEEICL -
T, ZMBAFHAOELEHE, SAGH2zRETA2I e HME Lo ARBIZZNZMEET %,
COFHIE, UTONEIZL > THKT %,

Wre i ikamanae MUESENA, MERE, MIRTE mXoHEH, BEREES
AR/ S v &/ Ny i F: =

T A= Ll HMRICLD T+ — T LiEHR

a3y x s Mgk

= w =

BEEH: y7F - F¥A v - 7uyzy PLZOWTIE, 4-6H0EMYIEESE, Yay=s k
OB L > T, BIEZFTL, THIZRBHGEZZINT 2, 72 F - FHL >~ -
TuY s F2I200nTR, TRV s FOEITRRAHEL T, FAOBIZE RIS
BT 202 HEL T HICHET %,

Z B RN, BSEREMTIER BREH 2 H IS L CERT 5,

SHEESE : KB, T — 2D EANOSIEBK, e BSOS 5 =R
BLOFR :

L EIEGREICOWT, 240 H SHERGE L. WAMZEZ TV, BERE T KA

2T — 2 IIBITH T Y s b ATV A OREER

3 HHEME O 7 F — T LD, F TR L ORKER
4, BN OEEGHE~DT 7 & A, AT O

11
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B J0O0-/\IL - 4 /R—< 3> (Global Innovation)
128 28]
R Rl R
RAERIL, ZEEBEAEDS /) RX—=2 3 VIZHET 2058 (530 # i3 %o 1 UDICLEEMED
HRE - WM I ARG L. EEREICETARAN 7L -2 — 2 2R L 729 2T, A
WEOTETH D7 —Nie L ) R=2 a3 VIEBICET 22w R T 5. B ThH. EHENFL v
Ve bNIT VAT 7=, FU—2NVHBETOR&DY AT A Y M, WHTELICBITEL I RX=2a v, H
BIMR&DT7SA T YA, A¥FyaFVfkE, Z7a—nNN - F—Fv - 4L ) R—Yartnolimbik

HIN—TF B,

B J0O0—/\)ViEB&#RE R (Global Strategic Management)
158 28
R I R
COREZIERREEROMEFE T - L LTOMES T &2 b D, FFIC, RGP HKB R OBl S
EEREEICOVWTHE T2 L2 FEAAMNE T4, BARMZNAL LT, (DERNE R 288508 R
WCBWTHEEZERT 27500 T, Q) #EBENCB 2R EHEN T 2 HERBEICO VT, Q)4
KEOMWAHVER R AEMATENEE T HHEREZFHT 2 FERLHARICOVWT, (D) ZEEME L ELED
A F Iy 7 BMESEHIZOWT, (5) 72— NVERIZET 2 REOIEICOWT, (6)ZEFEMAIEDHM

RS, ~—F7 T4 7, BELREFRL =23 VIZDVWTHEZ 5,

B £E5%E#H (Management of Innovation and Technology)
I #Z KBSF 7Y v TREZSHIEEE
3FH 28]
HEHRIR GEREE) WBEF (KRB
KD T —<13 [HAWEBEIE AT ] T Do ARHEMF T3 B 2812, Z0RIFED ST
72 % EIBAL O BLEE 2 4k LG & A8 P AR RE SIS OB 2 SEARITHRET L. EIBG A 3% o B ek
Wi 22 BN &2 AT 50 v ¥ a v CIRIAFZERRSS. JE. B, . B, AF9E. WA
FEO& FIEICB VT, ISR L PUTBIL COIREICE S L - B8 (RHBIFo3%. b L 3BT
EHEOEED L IFHEERTREL V) 2iHE L LTHRE LR 255, Hilthr—2568% b L iCiEmz
I, ORI E LMD FER %P S22 LTw L,

B REEERET (Managerial Accounting)
138 28]
BmEE BR EE GIE

REBEMZIT) ) A TARERIIEMLE 2230 THY) ., ZOHEROTEHICE > T, ST LpEL
REEEEICKIZTT LD TED, AFHIZZ ) LAGEME#RZ EO X ) ITEHAL LD X ) ISRETHHIC W
PEREPICERICBOCTHEREIT )0 BAMICIE, F—AF 1 A A v v a vy, #REHEH LRSS
HD D,

Py 7 2L LT, BERREDTODREN TRAFH, EREHIAEH FETH S N7 A A
A7 H—FREEFPELTVD,

ZHEZE, CNSOMNEY T ARBHLLT 7oA NG Y —NVELTTIERL, REFHIEHT L7209
DIEREAEL VAT LAELTESZ, HEICATEDLLIDICEL > TOEFHEHRE ZNEEARTHHMA
DEMREEBEZEZDLILEERDODOND, ZNIZED, BEILL > TORFIOMAMA LTV EHDT
LM T E N2 BET5 2L 2 M 5,
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B ZF=BEm (Management Renovation)
2FH] 28y
JEREEERT L &S
FEMETIZ A RZEICBIT 2R E HEICHET 2 EE MG 5.

AFHTIE, (DREDREIZEDD 5> TV A RHEREOMBE L ZOFAEDOEM Z IR 52 & &, (2)FE

YA T B EOGRICIER L TV A REICB T 2 EHEDOZ 2 ) Rl S 51220 B RN TEEIco

WTHETT 228, 02 DO S, REOBESF I OMNT. FHAL, BIEZE L CENIEEZ & GHRY

IRVNCHEE L 72 EORMEIT O Hikiwmz i) o BITREEROFRIIEE & L COMBRERIEICL S

REREOHADE Z HITbn s,

FIEAS : WA HAREFEORE BE OO, #H GBEALOPWT & EDFAT, FHERIEIC L 2R
AL, BEPETEHGEIC X AU, BED (S Ak, REFAL L O)IRb LR RERE L
ZOERME TOELHIZOWTHRE T 5. 72808, vl f, Malinz &Rk
T2 GH L 22 OB G O% 2 HIZowT T %,

B RES (Business History)
2FH 28]
JEEEEER TH B

THAREL] L LT HEPSBRETCOHAREOREENZFERLDOTT, BEIIBVT, [4l
¥ TRURE] TN - BIPE] 7 SHEH 2 &5 L 72 056 2 EEEH 12 LT, X0 FARireo
NELZOTERIZHLmA - FRICOWTERTLE L[, FELThy IRV AV MEBIZRONE
TN BANEDOL S T2BIRORIEIZOVWTHEM LT T, T2, ZoOMFREBEL T, BROELEBICELEN
WSR2 Y AT L, HHVILHI, BRICE > TEILLDDOH5FH T AT LIZO0WT, B
ERTVWELWERWET,

HALOMRDO L) N - NG - ForalEild2RETEDH Y IEA, BEEFARIEIIL- T,
AR EANITRRLE LT, BMOBSEREOD ) HEER2OEM - BT 2 hE2BHELTIHVnE
BwE g,

BREIMRNCTIZIB L0 E T, NEE LT THRL TREORE LM [RIEMSELREH
L TR EWE L [REINV TR LTV L EELMRAME] L) ), &#a—RA%@ELT
BROT—< 2R ELTWE T, BEHEGICr—2b LAdmXzmm L9,

B &5 X5 L (Management System)
(k%)

B &=Z70Y 2 b (Management Project)
1-2-3%H 281
(BEHEF. HEITHURE)
RFEOH N, KBSTHRA S N2 HMFH CHRAZHMAZ, ZORHEICH 0, &% 0B TF
BIICIEHT A2 2L, JDRVEFEEBRMNAFIVEREGETEZLTH S, HAMITIZ, FEnicH
BEL0¥EDL0ITHBRICBWY T, BARNRRE Lo T —<OMyiZiid, Sl ERZF0ERRED 7
4=V FT—=21l#bb,

ARHOBREFHLUHEABIO 7OV 27 PVABORE) IZOVWTIETRHRONRY — 2B EEN S,
(1) FHEOFHOWTHBEINRETO Y 27 PSSR AR TR ZFOT THET L0, £
nzARHE LTEBT %56,

13
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(2) FFERHNTEY Lzr —RALIBOT—< %2 FT 500 LML LT ARH L
LT#H7zic7ay ey F2ib B, BEFHOT —<OBE 2 S 5IZHEMIZRD 5556,

BB, EETOY s FHHOBBIIOWTIE, T OERAS 5.
C CORHIE. EROMGSS. BIEOHILE & 2 HMEH AT 5720, ZRSHORH

FEBEFICRE 7OV 2 s M OAZIEET 5 2 LRz,
Sy — V1O, 7Yy FORESLELCEA, SECHBAEE RV, FAEN
S FLE VB, AR H IR LA
SEREOFAE, 70V x 7 MIROME L IRETEAE L ORI S AR EHKAE L 5
BdDH 2 YA, BB H72oT7EY 2 7 MIREES  CIGETORED TRER L L%
WL BYE03H 5,
ARSI T RIS T 2RE 70 Y2 s MHHIRIBHOA TS 5.

W REEF 1 (Business Law 1)
2FH 28]
IEREEM HE &
- ZEEE
REEFORERELTC)—INT T2V T OZEZ TR LIZ) 2Ty 97— ADHFEBB LK
— AR T AEHEORBEL FERT LK), EBROMERE 2w LREFRIICAENTEEELT 5,
WL B2 —HBIT TR, 2l L OB OBEBRINE, Tl EIC X 2 BERGE L MO R A LT % 8
LTy K7 —ADT =<7 2 MEFRIICT CREMO#EmE RO TwE, RO SENER T 2N
MDY YR A L OFEE R FARMEICN T 2 REE 2389 2 % Higd.

- I
AR —OEBERGHE LT —HNT T =0 T OEZ T ERERE - FEGH~OEHO %
B§ %,

ZFOOIZET. BV R A0 —DEBETDH 5 IFEO—HRIEH 2 2% 58,

KT, RERE - FEIGHICBT 2 ERAEHMEL LT, RINMERE) 71 &2 22X 5 FH3E#
W& AR, FREREE (APRED) 1T X B SRR & AR, M&AIC & % FEkng & A, B
TEV AT 2 Bl & AR, BRI B S 2 PR, BREE - RSB A IR A, Bk
£ 2 B & BRI B X ORI O BRI & MR RACH) FUF, r— A XV v FIZX ) BARMICH
BERCD

B e BRI L QISR TIE R 97 — AD KT — < T IS O T 2 OHRBEE SR
RIS TE D L) ICHERCERICE 2 ECTRIET 5. b o L DR T 2N 0BHIE (HAREB L UL
CITHRP) T2 7H - HHEIALTRTH Y, 2l 2 ORSITREMBIICI) HLATIZ LV,

B BEx2 0 (Business Law II)
32 28]
JEREEE —8 1EE
AL, BHEERFRALRZ LIV EZ NS E LT, SEREICBWTOLERTK & 4 5%
LRIz L E 3 RIS, BETE & BRI R0 MM e S (S &) 2
WIWCHY) BT T3, FmBioeEEBoORITICoOWTHIHERIAME L 9, #Fi, myeleL, »—
A ATFA4, B=)b - I alb—a v (REEBEAE O EER R &) 2TV ET,
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B &F4594 (Economic Analysis for Management Decisions)
128 28]
E AL A i
BTHE SEE fE BT
BB VT, IR TORBIEIL, B G RO AR5 <28 = ilg 0 Rl A D I 7 947
EHEL T ETHOTEETH Ho AMETIE, TR TORBIEZ FITRFEN 2 M0 H 5 5L
BT 27200 2 LHIEIIOWT, FHIGHRHB LKA eV OBRRNCFEETLILE2HNE T 5,
COLIBFEZT - HPFE, BICRFE L LIFEN L HIRCHRRMEINTNE DT, FRETE
RSB R L L VR TH L 200, (NGB REIEEZHPRRD ., BEICBVTImH
ZHMZE U THEEIHEVGITT TV S EDREREICR S, R#EETIE, FICUTFTONEZ I N—TF 5,
- o JEH & 2Dl
< EERIEAEISE & AR RS
- FRURT . BRACTEAMG. AN D & f T
© PARVIRE - PALIRGE & GEsR - AL
o BES NI & ARSI
- BB OREHRAE & BB
- B FOFHMREL - ERRFIZR, BURUY R, PERFIE )
© MO, HEE. AR D OBREE
- BipIHiAlE & BLD 1B AI2R
© AHEFE R TOGH T REGH, SREMGET, #H5RN% &

R ET L EETGE BRE. T, [l X7 a8%E, MEEBOAIL, E¥RIEE ORI
b, 7a¥ 7 s3Iy 7 A, WHHEIX G, A a D251 72 2, LIS TH 5o iBFED
BETIE Frv v a7 o0 -—RELEBEAFIEE, BWEXFEORK, EBOMETHVWOLNTWLHRE
i~ =27 VIZHERT %,

B &%E5% 1 (Economic Theory 1)
128 28
iR )l s
JEEEED I BB
ABHICIZROBWN DD 5, 1T, PIFEIDREFEFO I 7 uiFHHmoOEENL2NELHRL, Th
T AR 2T 5, 212, 2 HMPBEORERIH, EMEIHOMBEZITLZ L TH S,
CNETRALCBVTAMUANVDO I 7 0fFFreBE L2 LD, E728FF O+ 57
THROWHRAEZFRIZLT, RENLEREZH > 2#BET) ABUZIOREZEL, 27 5 AMMICL
T, B THER D, WHETIERELZ Mo TEELEZZHTOMHZ L, SHICFOIZHIT
Bo FHIZHMELHRATHB TSI L, SHICHEMEDHELZH ZEAREOLNE, EHIT, »(
ORDEHIZONT, F—RA - AV Y F&f79,

BRIE

Pindyck and Rubinfeld, Microeconomics 8 /e, Pearson, 2012.

ZOHP Fo®iBh#EM > A5 2 MyEconlab access kit

FRED2/3 ZFHT Do RV D 1/3 13, [Ti¥Hs L FoFH TR .

BIERY
KEFEAM LNV D R 7 OB FFEORBER b 5 N ISHEEFOIED T3 Thv e BT 55748
RIZZEOFHHEM & L TIIROLIZHED 5,

15
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F—1)—EZ LA by, KRIBMHEEFER )
[7 X ) H OEKAEDPFSRRGEF - HHD 5 EEA]  WAVEHAR, 2005

W ZFEH2 (Economic Theory 2)
2 28
JEHENEM R Eo
COFHIIR, 7 eRFEHEE NI TEE L TV ARVFEEZNRIZL T, 7 BRFEEOIERWNE
F#ELIT. ARBoOELEMNZ. BBAEPHEDO < 7 OfREOMEL RS 5 720 BB A0 722
Ak & PG 2 HRT5H5Z £ TY,

AFH IARBZER TRt S B R H . M H 2T 2720105 TH ) I 7 n ki 2
I HAEEBEG L. BATA R L EIEA T, BifERHE & LTRESTT SN E T,

B ;RE5H (Decision Analysis)
3FH 28]
g M =S
AIZETIE, BREIEGN ORA B TTERICOVTFEE L, AFREHTORBIEDH O 12 Hif
T BRI TN %] BEREDLDOREN L FERIIOVWTEE L, K4 DR - JiT % Al
D, BERELRIEHTAZ L2 HIET . 72 BBRHIREBUIES CBERREICBW TV AT T4 v
BRI NG, HEREHE LM OEADFEMR] (N4 7 Z) IZOWTHID . ZORILEIIONTHHEER,

B 35558 (Negotiation)
(k%)

B EFREAFEEIR (International Financial Management)
12H 28I
EHE IME &
EHE S K&
REIERUR GERE) R MUE
CO7TATIEH, REOLEBB L A VRAMAY NV F UV TIZOVTHER, BARMIZIE. M&A.
A, BARPE, BAMREE, FEERE R EOEELRMBIG L 29 LEBENIHT 54 YR 2
FAY I 7DD EFAEBRIZOVT, #RL T —AZBLTHRET 5. 7 —R1d, I - EL
OM S EMHT 5, 7B, EEFH [MHEEH] LoEvwe LT, lx D7 — AW T3 % 75
Vs FRICIH BT (D F D @R IOV T AT 2179 . SO0, JEIEAEDSIEBERL O BLR

L — AWM W 2 T A L ZRIIRICLTW D,

B Y—EX - ¥v—4557+2J% (Service Marketing)
K ##)
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B BAEERE 9 (Financial Reporting and Analysis)
3FHE 28
B KH RBL
RKI—ZATIE, EVRRADERERE M EHERDI SHAMS N %2 HIE T B0, MBI &
MO FE 2B L. TR #ERT 5o
44E13. ROE (BREBAFZEZ) . ROA GREEM ), RNOA (MiE & ERMEE), FCF (79 — -
Frvva--7u—), REBREELD/EL A, B LEREBEEEREABKESR. EVAD 50 I3FEAFR
EVo e REHRE DR & ME S 2 PUOISER T 5,
F 7o MBSO L AT ROARAELRAEAE DD L7720, EE. 75 2D r— R -
FA ANy arvEREINV—T - FLEYTF =Y a VIZETHTETDH 5o

B 84758854 (Financial Theory)
3FH 28]
HEHE BiE K&
BEHERLMBE T 72y v aF e U T2 BEIREZAT O 72D ISR 72 G Rlig e O R 122w T
DHFEEZRD L I EEHME T 5, 1FUDIC, BAREGEAM G E 7V (CAPM) ., &F O kgL, B X
OR=b7+ )4 W7 EICHT 58 %17 o 728, IRAEGEHROFHI B X 2Dl HIZO> W Tl 2 479 o

B EEREOWN . 5S4 T7Y A4 TV XEZE (Industry Analysis : Life Science Industry)
3FH 2B
BIE M E
TATHA LV AERIIGBREBEENRDATINEIALLEFEDO—DTT, ZOHERTIE. FFICE
BNV ATTICHEb L (BEAE, XUFr—0¥ BEEHRA - -2 L) ICENEHTET,

HMROHWIEZ, LT3 HTY,
O GHBIATHA VA - EVRRAIEDLIPD NGB WELONICHKEF-TEHH) 2 & (¥
s DIIR)

@ KRELSENMTEI54 794 TV AEFEOHREZHAT 2 L KIS BoOFMEZERT 22 L (f

¥ - EEORE)

® FATHA TV AHEEDOKEA LB TKSFAEIHTIE (REOEIE, <2 I AV )

CNOLOHMEERT 57:012, SCRIBGETOHMRTE L L HI12T7 4 794 =0 RIZBT 2 LB
(72T HLARLTIE L, EVRRARIT) LRVTHIE) CHT 2#% 5BOIA TH A A -
EVRADRBRIZOVTDr — A, 54 7F A TV AEEDORABMTRELEH 2T 0OOHL0EDS
— AR EITVE T,

INFET, A THA TV ADGHICEBRD e o720id . BRI OGRS 24523 5 Rk
FEWEEDbDNE T, MAHFOANIL ST, ZLOHEMWYHMHREE ST LT 4 794 L0 R HEFEITS AREE
AREWTTH, TORBIZBVTHEANZMH#,. KSFRZIERZETH LT, HPWCE > TOS ARREZ
KB Z DKL T TR, BABEREDH B 72OIHRE AR BNV OS5 THY OB
GEMEZES ZEPMREE 2D 3, (RBRII2EICIEOH#EL FELTVET,)

17
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B iSRS S EEE (Market Competition and Strategy)
2FH] 28y
BE mlll "
JEEEEEE LA fE
RHEDBF LIEIZOWT, FFY (I 70y, ~ 7 oy, GHEREES) ZHW 0217
Vo WHWBEEWKERIIL I AR « A7 = VEBFOREARH & Sh, R TIIBFFRIGR % V72000
BERICR > TWVD, T2 TIE, 7F— 285, HHORFEY. MkoORF: EEMER. el 2R
WEDHENLHEND, L 2AD, HAODEVAZRAEFETIRIIDL ) BONOEAITENRTWS,
ZZTC, ARFHIZE IS, SSEEEGR O BRI FH L BRFHRE A G DY THN T2, 2Tk, =
ANVF -, EIHEE, HEHEESZNRICLTEV DTS, £210, FHEOHLE L 2 ED
TuVzr MilEE 1 OBREL, BAOF—AICX 70V 27 MRET. HEEEER L. BARW
REETI. 7027 FiEEELTUE BIZIE A= by F 48/l — A VF—pE¥E ] [FEEL
EMFE YA AL THHEAEL TEAKEE] S55 5. $310. MitWTFHRICL 202 mia L. #kk
LI ZEAT) o

BIEFE I 7 u0fRXBFEFENLELE Ly, ZIUIARMZERC1AICH#E IS,

SZMZE | Pindyck and Rubinfled, 2012. Microeconomics 8/e. Pearson.
BHDFELWIHHIZ O W Tk, #HHP (http://labskbskeio.ac.jp/anegawalab/index.html)
ROz L,

B 5w (Market Strategy)

3FH 28]
g tE H—
EOFFRMEE L, BEWET2HHOH ) HIZI U, # 2 ARENTS#EL & ENIC8ER
MEABROBER L BHIKTET 5. AT—2TIE, TROZEHLTWL 200 Y F Y F 2 i & 31
Zv MHEREEE L COWBEETHRE PO T, RIS E DIk e i, 7 o OV T 55
FAFELLTORY =T T4 07 - 7urs 0L OREFET L, HEGTEITHERE F—AFHIZL-
THEDOND, Tz, THHITE. KBEICTV—THATOLR— MEEATRD 5N 5, B,

WOREEMB LURKLR— MW T Tbh S,

B £ (Intensive Corporate Analysis)
15H] 28
JEEEEE =% IEfE
BE BEI BB
HERIE W _EEKER
B B0 by 7OHMIIT. T REMEOREIZIIY PTEE270 72y Y a bV RFEEHED
BEAEHME LTWE T,

B OE1 FEC oo EBOEES SRS LT T, WY B a3, s ()
T3 o EBBICMEED MYy TITRTWA2ZE, £FEL LTRUICL TV AR, 25 I2IERW
S TWAHEES, RIS T REPEEZFE > T2 & T, TNEeX—RIIE¥ES
e L, REZHEICL, LEPIHNIHLIE~OL 7)) 7247w, A ER]E OB %
HOEPMILET HEOHIRINV—FEIITO V27 be<vA VA PLTWREZE, T b
Ty M LTHREED T —AB M 22 L. (BT — A2 W HEREL L T2 E T,
D ZORHIZ3OOWNELOBEEINTWE T, ORESITT 70 —F 0L, @RS, ®

=
I
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r—ABM T,

O WEGHT7TTuo—FORML [~y 7oBEE I ? || [HEEoFEEE 3 ? | RO
BElE? ) [RMfEORIEEIZ? | [RBETHL1E? ] FIZOVWTIIFTATOT LA VA

—IVIRREKED) — T4 v 7R UTHENNL, BESHT 7u—F 2 WML

T4, XOWKIEWMICLAT 7 —F 2B L CREMETL-00FFEMETVE T,

@ ESH  OTHHEIZL727 7a—FI2i> TREMI 2TV E 3. oIk, IREED
BB X B, HYIBA~OLT ) v rERETR TV ET,

@ r—RAHM =AM ORI — A B BEREEERL T3,

PLEICHIGIOR
TRFERHDO by 7L UTEBICEEMEOREICT Iy b LW AEOZME IR L £3,
MBS L CHDLLIRETIED ) TEADOTHICHR LW HOZHEIBEZ {EZE v,

FEARATFAN:
10 % 08 U TR ORI & R 5 3, AMOAEHFA TV FRETT . EBRICHS 7% 2
MIEEEBELTBMSELET,

B ;E§&E&178) (Consumer Behavior)
SFH 28I
HERE IRT X8
WP T4 ¥ TR RRIER L TWw < BT, WIS 2 ) ML RO LI, 2
NEFTYURICEELRMEE 2> T0b, AERTIE. FITHBEBITHOZ RN L v T ICHE N 2 4T,
PRER . EERMMRE MR 5. BARNLEER(FE) & LTk, mikils Cilss L OERE. 77
AW R G R E 2B L, BEENREZ IO TAMHEENTBZ2MHT L7003 F8FE LT
T —F 2RSS, BRI TIE. BARN R T —< o T/ V—FHNTTa Y 27 P2 ERL, W
BETEICHAT 2EERNWAMR 2RO LI L HIET TETH S,

B A - OGS L7EAXX b (Personnel and Program Evaluation)
K #)

B #=%EE)&EFE (New Business Planning and Development)
128 28
JEEEEE Bl
g OLWR
EHE EHE EX
B 8

ARFHOHMWIE, & Z2 b > TR E VA AZRM - V- FATTEDL)—F—DFRTH 5,

NYF ¥ =BT, $7o. KEEOFHFREMELMIBNTH, /1 /RX—Ya YORIlE L
DEFEI ATV AL ML, FHELEFEOMMMEL EHDTVIT L AMPRHEIN TV 5,

Ra—Z2 T, FHIZEL €T AR T T AR BUESE, BAERENTORBFEELLTH) D7k
OOTN—=T T =2 %BL, GH7O— VB L, RELZEINT 2720 O ERE)) % F8 T
HELHIT, EBEOFBEEIIBVCHNTA2REE ZORMICETLEIIV -T2 25855, %
720 V=7 =, LTHLITREEETHHELEZAD, TV MTLF—= v T, WIELLRET), EVAR A
FARTy T XY MIEDLLFHERENREE, 23 —RL— 7 74 F Y AEBIIBIT A AF 0V, FHKTA

19
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V— FEOH B HEEEHREN, ) —F =3 v 7BI0HM~ 2 I X Y M El2onTh, koo
DI ERTOIDET 5,

HEDEDH

B¥iE (D#E#R - r—AT74 A h v var, QIEGEMZINZE L) 7TV —A#EE, QEIER
TTYDNFE T 4=V il - R OMAEDLEIZL D EDLNL,

CIVRRATT OV TIE, ZEHAPTFEHNLCT I V2 ERT452 L2 PELTEY)., EEBED
FrHEEALGERECOEMICHZ ) A EVARTT MERAFIVOBENWEETH 5,

BELTV2Z3EE

B RRET T U RREET AWML, EVART IO T Ty v a Ty T, EEREFZEZ T
%2

CHBFERBEO T L — LT =7 B H VTV

CRYFr—F x5V, SRR EONEEN OV F X —REOFMO 2D DR E SR vEA

B AHE RS (Strategic Human Resource Management)
3FH 28]
E{EEM K&
COREZ. BHHFHOBRE L TOANBRERNEDL I IZHDERNED, 2D WATOEHTH -
F—T—FOMMICLLEELT. BAHIBY., AFEFHOMMEILEDL->THIRHTEL L)1, ANE
O FER, RREMEEZED D X)L v. T3, SEGEHE v N OHD 532 5 NG IRk
DAHZALEMBIL. TOHRT, AMERH - W8 - BEIBI% - BliEZ2 L. AWEREHELZ S0 L) Ich

HKIEL TV 2 ZOT Ot A% KT %,

B ARVR - IRI A | (Stress Management)
3FHE 28
g BEI BE
MARHE L EMABEO -, CALRMREBAL OBRICH->TDH, FEMOMBEEZ SNL, Ly
L. EBICEZoHRBOZRIE, WO Sy, BEROEW, 7 —OMEEDNH > T, Lhkh
EWT D EPHRZ V. TOEFETIZ. AL E OBRICET 2EARNLEZ N2 AT ET,
ZOMBRENSECLHEE, ALV R, BEREDRT T 4 TR, BAOEERLHMIROHMEIC K
IBTBICOWTERET L, /2. TOERNOERE L HIZ, ZOFRIR, ALFEIZOWT, A &Rk
DRI DO HERT 5,

B £E> X5 Li%Etiw (Design of Production Systems)
3FH 28]
B O%F &=
B — E 2 2 MR T S IGE) R IR CORBMEEEZ A 2L - FLL T T &L, HRig % 5
T35 —vary - LRLVO [HEEERNT] 28bT 572003 FHETH L, TOODFERERS
ZHIIOT B0, EBROEEREEOBAE L EATHLBIROEFOTa 220 L. Bl
NGBS WEDTAT T 2HERZ T L) REBRN T 70 —FBRYTH S, Ka—ATid, dE
BTS2 I & 2 P AL, EROLTOERGHZE LT, HOMEEBRE - B L., gk
DWTTF—=F 2 E£DOTHH L. MEERWEREE 2T [HEFR] 7avxz, 74—V F7—=21C
JVERTLIEEAMET S, TRETIE UTOL) B7r—< 2 LIFCERIER 217> T b,
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GBI D & DIEROFWNDOHHT FETETTik - ALPERT IO L F 715 & LRI
M T A V2B BN, W, EEMEom L

BRI T2 A 2123800 2 B H A ERE ) O 1) 1

PG B1F 5 A — ZHIK & TEARE, & &

B~ ow o~

T—RIEZHEED N ERLIIS TSI~ 47— 2R E L. BADO TNV — TR TEBEHZAT
VW, EREMETORERL I NV—T - LR—- MEHZEITI .

B £FEIRI X+ (Production Management)

1580 28I
2R ORM 8

EENFQGE) - C(a A ) - DG - FOERIKM) & o B NN 2 1) LS8, ZOKIEZHMERL
T 7201213, BEGE RIS D7 2 4G 7 1 & 2 DOMRBEISEE L E L %5
K#ETIE, ZOX) LU E 2 HEET 2 BT, AT A Y PAHIHIT TBIREERN2E 2
Jiv BREYNE EERGREERE - BERIEREIZOWTR) .

W 8> YIL7T « > (Strategic Consulting)
MRARYOAVYIVT 4 VIKBSF 17w TEESMIGERE
128 28]
BR  IVHE—EB
AERIR MHE 1EX
Helg 2 VT 4 TR =S =R TCTHERA N AT 4 T TV—=T X DGkl E
L., 3N T 4 Y 7RO FEFNIIED VR EIT) . THICE > TRE DS HINHEZ BLF L.
FRICa VT4 Y 7OFE - 77a—F - HOMWH 23858, 7257 —<Id, ka3
T4 YTOME, N 2a—KR—=FT7 ) FRI XM, R&DEWs, ~—7 74 ¥ 7 - EERKE, 73
YANT v av, e€ VA AN, ITHKE, I—RL— I F YA, BCG a7 EE2FELTW
%o
20104EFE & 0 o MEZLHEE L. BHIERED RV, FERNrv—77ay 7 B X0
NFEREM L ED3BD 5720, FHOANSLEMPATRTH L, S OIHLHBED-D, HE & DD
BB ET HDT, THOBHELEDNT P AEEZLLEND L, itk TolER L) 2 TREIET %
&,

WYy IR--FSU=U4 (Tax Planning)
3FH 28]
EHER A EEAXER
Yoy A TT =7 (BB &1k, BISSHANBEOR/ME B 220108 EF 59, Bl
FRk*ry vz - 70—0RME2E L TRFEMEZODDOZHD TN L2 AL T 5 BFERIKETH
o RA—=ATIE, v 27 ATy ZIZHT ARARNM#E HICOT S & LI, BARNFH %K
HT2ILICEoT, REFEVEPNZSFEFSETLRUTCTEDEII BRIV IR TFT V=0T hRBIR
AREDPEERT D,
v 7 ZAOMEIE, &EkEE MBE. AREE. 774 F U R v o AR E BT 5 R
THoHD, BECHETHMTEL XIS, THAAHyva VEIRBICBI% ) FETDH 5,
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B BAGIEHiS:A (Japanese Securities Markets)
AHAKBSF =7y TEE MR
128 28
IR GEEE) Bk TH
B 8 iR, GERREINT AR EROLI L, FLT, 02D THLLOBEAIL [EEEH
¥l ZHo T2 E, ZOFEFICHIREZFFO AR T L,

R EBROBENOSVELEZZEEENEOIL A VYR EHOL 7 F v — %@ U THHT 5,
PRSI 22T (BEDy) &b TE VR ADMMAIC D @R s &L dI2, A PAY—
H—T% B LB OEDOFE LN TS, 72, iEHET F ) A FRCFAFEOEKIEIZD A%k
LD E L2,

3
%

D BEEATRO T -~ OWHR 1T

L. FESR 5 O FEAE Ak

2. MPT (BUAR— 7 Y 4+ 85 . CAPM (BEAREEMEETIV)
3RS —A Ty 7 A (v v 7)) . 7774 T

4 AEHFHG O R, TRy bTar—va v

5. FVINT 4 T DIAE

6. WHERORAED MY v 7 ¢ EYHFEEL (ETF), Ay I 77 v FE

ERFFR S :
[ - AEABEEERT MR ] VBRI AR AL
7 - RESHEVERTE SRR DU - 9KES - AEBER  EAREGERBAL

SEE [ [EXCELTH# R 7 74 F Y A2 (2) G EGHT ] Ak - R - WA R Sl B i

s

(FEtEROZTHFPE LT)
[PHlOEZR L] Tatoidz L] KAy HRHGE

W%y bDO—0 - U—4F—2vJ (Network Leadership)
2EFHR 28
R BK BX
JEEEEEN SH T
CORHORLWIE, RFEMEE R Y P2 VAT AL LTERZ, RFEIGEOBRITE HEZERICET
ZROLDIIMER) —F =2y FIZOWTHIRT LI ETH L. 5H. HEOERNE 52 HH [HE
Pl 20 [y VT—=28] ~BITL TS, MBEHBRT 2P0 FEEEIALTHD, HHIZT AT A
Wa2o%D) b o THH L TWAH, Ny F vy —FELXIRIZ) LT HEERICE ST, BFEMEKLE)
PIIATY =2l oThH, 2Oy NT—=ZHRRD%LPTODY) =5 =2y TREDFEZEIZ R ) OO H

%o

2y FT—=Z R TEDL ) R =5 =2y THRDOLNLDTH S ) ho TOMBEDEZ %KD T
WL Z2DICBRETIRESEETRYV»OrS T 7 —F2kAk b, [REREE] & [y b= LidE
DEIBREDHe AV 2= —HMIZLBHEHRA Y FT =T VAT AZED L) L DHe DWW
HARBHMEICBOWT, 2y V7= HOHEBFIIEDLHIIZAEL T DYy ZLT V—=F = v TZD
bOHERZ YT, BEMERBMRO VIR TAPAZE» T LIZEDL I LI, Ay FT—271
KRBT EANDEENERZIEDL) BDDOhe TOL) HRIEICOVWTEIEFIELr —ALERE
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HLTZ 9 AHELTO.
AIFETIHIENTA A Ay a3 YIRD NI 72O ANEDOL AT E § 5,

B Y RAHET (Business Statistics)
2 28
R TE A8
A, 200 BN H 5. 100, Edsah e, HE, ERSFE L, EY R AEHIIBL
TREL L LERN LT TEOBRICH S5, 2O0HIZ, FfzB L TCINSOFEZFHTEXSL L)
Wbl lilHb, Lb, B ZoEE, WD SMETY % 55

B FEEEEBEBDOYRI XY b (Uncertainty and Management in Organizations)
2FH 28]
2R AK BE
J—ABE -

Bew L d, WICAEENE (uncertainty) & DV E W TH Lve LA L. AfEFEM: (uncertainty) 1Z 4>
FEIZLoTUTLHEVEITIE LV, 2846, 7XCH [HEEI#HDL] oThF, T2 IHREOH
MRS AAaHIE7R <, REMTOWEOEE VAL TH L, KRa— A1, FMEH. 7o — bS5 4
EEDLLRBEOT, fFEIHEIMT 5 A6ENE (uncertainty) & Xt (management) I22OW T OHFEZ L )
BHLIEEZHMWE LT 5, CHkilEm (EH T L) 2 X— R LRSI, #E 7y — A5 b
T7%90 SOVHENLEZ T ZHIETLH-0OIC, ZV—7TO7aV 27 b)Y ANSLFETH 5,

B ~NVAS7iRY — (Health Care Policy)
128 28]
g HBP

ABHIZ, AVAT TR (FICER - i) 1ISh b bESREHIEORR, BIXUZNSOHEEL
ROOFRH T, BEENED Y AT 21F, )Y — & AFRAUAGI & FIH T3 QMEROY— X FHNR
G xR T AR IRREHIEE, Q)RR - M AEF T A — ¥ RIS 2 B & T 2 HH R
D3IFADPLWY Vo TWET, WIhd —EHOMHE - RFOREE L LML LTh oL b EERM
KBEREMBEBIFONT T, T2, EERBEOKE X, HREHZALDOL S LSBORE. ZO5HEHZ
%72 OIAERDSEHIT 2 AWBAHORH, 7 L CRIREEOHAN > — X 2 AN TR S 2 L, &
NEL->THOERVWEREZ LOHFHLZOTT,

ANOOwEEALE & B2, ERRLHEEE T TISWHT 5 = — 230 —@&%2 72850 E, R #EFE
T E8bIREH. SOIIIAERRTHECERERIBETIE VAR =5 DA 5T, —HOBEN
HESR L HIBEIC Db DIRE Vi Z 0 LU ELRDLTLE ) MAT, ZOFHTHESTEN
— Fogig, HEERzELY 7 VoL b, EBENRERSHFS T E T,

HUH L, REDDVEANNVAT 7R ¥ — (RHREOK - MEBOR - EECRS) o%gllmboT&
L7zo ZOMICOEH o TELBORME ) & FEMih. REOMHR. € L CAREZBMHET 2R HCTY, %
72v DUBEOFKEEZEZDBE LT, BORLHIEOEBEHEKITVE 3, 2 BHIF,. MBABRELY
A, ERiZ O LT REBRO T 2 BRRPUETHOEENLENSIML T ET,

B OR HIZEFIIZER & olEEH & LTRE ST,

B ANAIVATT7IRI XS (Health Care Management)
(K i#)
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B ARUFr—FvESYUXMER 1 (Venture Capitalist Training Program 1 ) 1% o2&y
B RUFrv—FvESYUXMER2 (Venture Capitalist Training Program 2 ) 2% 2&f
JEEEEE O =

BENYF v —RFEEIH L7z KM L 720 —RALEICR R 2 D00 FHEIRIT 5 720D D534
Mo TR E LT, FEEH L OBEOROANEZ, &9 BRI IUT IV

HERFEFHAE = FBRL, 7o —r0uil, GRS L RO W TRIMIZE LT 2 B S o HhIc
S>TC, BFE 70y T4 TEYVIHCAIERY F ¥ —RELAHREIET IRV Fr—Fr 7L (VO) @
FEMAMRGICE T > TVd, & ZADERBEBEOBBREME LTI9704EMICA S — F LAZHADVC
PEFE. SN FE TRICRICHABIZE RO AEIEEZ B2 L CE L id S viv, B dsEa R TEHIEe
EHMATIC R 57225 h 0, HARTOAIELRICEE2EL [753 v 2VC] 38 Lz, ZoRED,
BB ETH2HART 7 /0T =Xy Fx—8—1+F =X (NTVP, 1998 4:8l.) TH b, HELITITT
ATTIVATLER, VXN —=TNVFx AN, 93— —=FAVL 7 o EDVHDL, B r—A& LT,
PR —C2ADOENT =57 VR TREE L % > 72DeNA (BHETHE). XMLIGH Y 7 b = 7%
DA YT 7)) TEE, BIEILOREICHEG L. Be OWEEE R ) B FGE~Y Y — 212 B S e 7,

KRiFEFEZ. NTVPIZBIFZ2DeNARA ¥ 74 TV THEDF v AL 22 DAIFEXRARBR AR 2. A
FFA MDA AAREHNT, N F v —FIEGHE L OREOEREFHAT S, $/2VCT 7 v NRILE
%, PEBEMLORES, ERORNMWEG 0% 2 e Fihx, ERBRZELETES, BEZHHAT
WO TOBYTIHRT ARV Fr—F v EF VA MIEDLF XY AL EMZ LI ETIEIRVF ¥ —RE, 7
7V R OB R TROERBETH b, N F v —RERSREL, Sitt. FAlEEL 9Lk
Er A HFERE <o

e B, BEOARTHR L, BEOREMOP T, BERFHTHE - K%k (KL 128w TEE
FEREI N ZHAERBET T 7T A0RELHEEEL T, F—2 250N TVCT 7 ¥ F & FEBIZAIGEE
L. VCIx &3, BITHEE - K¥EAEOR FEICBIT BB )E 2 E/NEE IS LIRS L CEBICKE
L. 77V FELTOREEZFEFLTHLTHS ). T, BHILETERIISIML THBAE - KE¥ERA%E
Bl 5, ZTOWMAET, HEAHOFFMRPHEED L OVNEHEE~OMGOEEREZE L., SfREB LV
VCEEIEE 2 E% L. L LD I,

EHIINRYF X — AR R ER S, F— 208 B L O RTR BT o K4 ORERD & Bl
BRLAR— P 2ERLTD bW, BT Th <, MRS E I L BISENR VT v — D HERIG S W %
WIRLTF Y X2 ZBA T FAF I v 7 REBZFIHTTH 59,

L72h% THICREFEED L OB EBRICHKRZ FiO, [HEIWT, BB 2R ZRL ) &7 5 %#H
DARENGLET D, SENZHER IR L, TAMETTHETLIENET LV, T2, #FRIIHT 5
EFTIZ (7Y ML T LT —OEFE] MRG0 CER L KR — b b RET,

#EHH | KBEH %

ERTFA b
NTVPER DBIERE ) — M [Ty bL TV F—D#EBEI( AT 4 =TV -G TT v 7 H,
WREE/EBTIR, Mikil), [Fx X2 1(P 279 — - =7, NIXBBER, Wike), [54
THATINA I R=2ary (7)) — - A—TFH, BEER Mitt) B L2 ofbatthis
N T v —EHECHET 2 E5F

B~Y—557«4>0 - A= a1=5—2 3 ViE (Marketing Communication)
3FH 28]
BE HE B
AEHIZ, SEOHBIHLTITIII 2 —3a v &= T4 Y7 - IFI XY bORMH S
Zv INERLEMZELTTUE—Y a YR EOEHIIMA. IMCHERY—TT4v7 - 33227 —2a0)R
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ATFAT TGV TEF LTCIUARATA T REDATATELTDOR =T T4 Y7 - A3Ia=r—7
3 v&. SCEKSAS. EPIBGE, 77— A0, FVv—T7 - TLEryT—2a VELRHBLTERTFTETH S,

B Y—5 57« VJ#& (Marketing Strategy)
158 2B
% RHE #6EB
AEHTIE, FHFEOTFTFAL VRO~ —r 714 ¥ ZRIEORE, S SIS O Mg PR A
74—V =7 &L E LTHRET 5. BFEREOZALC BRI AT 72 A AR DS ¢ i T
EVAADHMMAZ BT I EPERINTED, AR H TREBRBEELOPTROOENLH %514 TD
HEORAER, HLVIZEBEOEEZR/HELE L ENTVLREND AV VT —2 3 VD ZHIZOT5
ZEtERLWVWELTWA,
BARRIZIE, UTFoEBTIDHTn L,
(1) L2 Fx—=BIOr—RAICX 2HHERN - ~—7 7 1 ¥ ZiEEOBROEOBR 5 NS, EBR
I Tr—~n7L¥r5r—va v kil
(2) REOHELR S CICHEERONE, 7ud =7 F Ot
(3) F—F YUk & IO - MEt, B X OGS
T2 ARHHBEBIC X > T B SUERICLE R AF Ve (7= PUERHEIN L E Hwi) &
MR 2 BT AT L2 kNN ET 5,

B <~ 0O##:% (Macro Organizatin Management)
(R i#)

B YxI X232 sO—)b (Management Control Systems)

2FH] 28y
BE R E
RS VRV AVN - arba—vEid, SR E I (Strategic Planning) % 473 457200
Plan-Do-Check-Action® Y AF A B I T O A%\, MIEEZFEHTL-0I121F, BEEHRE
(Bb-E/ - A% HH) ZWHIZHEL, FFREMIGEHL, KRS0 0HEE RS,
ZLTROLDEZELERPLITHY., HREHEEIEBERTHI2LMIL>THDLONEZ DT,
RATVAY Ny M=V OREHE, ABBREO LI D IO EIlhb, TOI—ATIIEE
¥, ¥, TV TAVAVN av Ty e BIEE ITR¥ELR A O5HNME¥ES

Y B, FEEFVEGIL, REEKE 2 a—L - AT 2% BEIIHGET %,

FEAR - HEOEERET V2 LI, R, MG, 5l 27 A LEREHE, 1 e T4
7 VAT A BEHE, ZoMEmErIHERT b

B <xIJU7)L - T3/=ZO X (Managerial Economics)
128 28]
g M EE
RIS 2 MEE, BFF L EAREOBENOHNTT 5, T4 MYy Z1E, HFg, 00|
BH., 42y 74 7, 2, HHOKRFES 3 —RKL— b - ANF A0 AT - BHEE, AR T A
vy PTG, VAR YA Y b GEEREY R 7 2D ks Ny afi®E [ OREE] IV
7 a sl [HEORFEY] 2 EISRN SN L HHm e WS § 5 — T HEDEERLREDOFEHNZ, L
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BOZ Ny 7 D52 BEWZH TIIDTHRY T %,

B ;&:R (Distribution System)

15H 28I
BiE RE RE
Hyuars@mlERe S, vy =34y b, HLVETLE Y a3y ¥ S EEN T RRET v AVHAIER LT
Whe TOLX) HitlEEEY ST 22 LT, WEICET 2 RANEICOWTHERMRET AR S L L b
2. WEOHBE TIHOR TV AITEI Z B L. Z2I12Wh % WIEHXHG T RETH 02 Z84 5, B
Ricik, OB L7 — X5 Uikt e 2@ U T il v ¥ —% v e &7 G | Fik
2 hb b EREANONRER T 70 —F 2 BE L2 BT, QB EDT —< 2o TimAEE By - ik
L. @G L OO CHRE OB A ER LRI T 2 E L Ik E 7V — 7THALTIRE L, FEEY

LR EROLZE X HIBTTFETH S,

B URIIRIXY hEBIEETE
2FH 281
JFEEEEET EH FAR
-BEORSL - BF
VA7 AT A2 b EfEREBICET ZIRERKICH L2 RAMER T2 512005

- FETIRSEE

I R — R A TP LadY) 2o ub il 2 15 TR IC IR T A 2 2 HWE LTWwd, LA
LZDHBOER Z BET BEk 4 BRI EOFELIRE L, BEIC L o TIBEOERDA T b
2 he TODXI)BRHFREMMBE LTRRICHICYV RIS FAT AL M, AR —RELBAETHZ
DR H/NRICIED B EEFICOWTHE, YAZ AV A Y MM AEERKEOEZ EERL
EDHIT, BETFNVREEFNC) A I ATI A P YAT AR EL TV, 2, S¥oHERHRE
ST %o

- BIEEICH T 2EIHED SDEE
H 4 O EZERHIE DO FRHBOHGEIZH L Z S > TERLHEBZ HITOTFTLZE v,

B OY X5 « U A5 (Business Logistics) —BAMIBEOY—4F 15
(Japanese-style Marketing and Distribution)
RERKBSF = 7 Y v TR HMIFERE
2FHR 28fi]
IR GFEE)) Praet, Carolus
Since the advent of Japan as one of the world's top economic powers during the latter part of the
twentieth century, academic and journalistic interest has focused on uncovering and explaining the
characteristics of Japanese corporate business and marketing methods. Especially during the 1980s and
90s, many experts have sought to unravel the secrets behind the success of Japanese marketers in
foreign markets and have tried to explain the peculiarities of the Japanese market to foreign
marketers. In spite of a recent shift of attention from Japan to China -as a result of the economic
ascendance of China on the one hand and the relative decline of the Japanese economy on the other-
Japan remains one of the world's largest and most sophisticated markets and remains a very important

market for many foreign marketers.
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In this course we will focus our attention primarily on the Japanese consumer-marketing environment
and will take an in-depth look at relevant characteristics of marketing, distribution, advertising, and
consumer behavior in Japan. In doing so, our primary focus will be on the characteristics of Japanese
consumers, how these characteristics have evolved over time, and how consumer behavior affects the
various aspects of corporate marketing strategies and tactics of both Japanese and foreign companies
operating in the Japanese market.

The course is organized around student presentations and class discussion of key readings from the
relevant academic and trade literature. In addition, we will read and discuss a number of cases that
will illustrate how both foreign and Japanese companies have dealt or are dealing with the peculiarities
of the Japanese marketing environment. In each session, a different group will present the readings for
that session. The instructor will primarily act as a facilitator and coordinator of the class discussions
and will conduct mini lectures to clarify the assigned readings and put them in a larger perspective.
At the end of the course, participants will individually submit a report in which they critically discuss
and synthesize the readings. Readings, summaries, reports and class discussion will be in English.
Students will work in groups to present the readings and cases.

27
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W ERSEMRR IO LARERE

B [CRETESR
(Management Science in Japan: Quantitative Analysis and Applications)
2FH] 28
3FH 28]
%2 - 3RHICRNEZRHE
HERERE TE MHE
This course combines lectures and case studies. Course objectives are to understand quantitative
methodologies and to bridge the gap between the methodologies and their practical use. Lecture
covers basic theories and methodologies related to quantitative methodologies for management.
Those topics include: probability, market research, conjoint analysis, market growth forecasting,
product life cycle, customer lifetime value and so on.
By the end of the course, you will learn the basic concepts of quantitative inference. Also, the modern
quantitative methodologies to extract useful information from data will be learned. Importantly, an idea
for using them in practice is acquired.

B EXREEICDIFIHEMEHBNA VN
(General Management in Japan 1: Strategic Management with Social Impacts)
2FH] 28y

EHR EHE EX

In this course, we will examine the impact of technologies on firm strategies at the base of the

economic pyramid (BOP) in Asia and Africa. Target markets include such countries as Indonesia,

Vietnam, Cambodia, India, Bangladesh, Tanzania, and Nigeria.

After surveying basic theories and methodologies related to strategies at the BOP market, various

topics will be covered with case discussions and guest speakers. Those topics include: the possibility to

achieve both social and economic value, sources of competitive advantages at the BOP market, the role

of ICT, the concept of “impact investing” , microfinance, net-based businesses in BOP, the applicability

of prediction markets and the wisdom of crowds in BOP, and so on.

B BEHRBICBITZ7VMNVIVFIF—2y T
(General Management in Japan 2: Entrepreneurship)
3FH 28]
IEEEEEn AR F
The objective of the course is to learn management practices of entrepreneurship and to nurture future
entrepreneurs, who are also expected to easily cross national borders in their venture business activities
related to Japan. Venture business and entrepreneurship constitute the very foundation of modern
economies anywhere in the world. It is about the time that Japan, the second or third largest economy in
the world, started to re-engineer its venture eco-system and exciting new companies will once again
emerge and grow. The course will utilize the case method teaching and will use various cases published
by Harvard Business School, the instructor’ s alma mater, and by other institutions, related to
entrepreneurship in Japan, while bringing in successful Japan-related global entrepreneurs as our guest
speakers in order to expose the students to the true stories of entrepreneurship in the real world.
Also, during the semester, Groups (“Companies’) of four to six students will be formed and will
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participate in a business plan competition to be waged toward the end of the semester. The
presentation will be judged by °real world entrepreneurs/venture capitalists and the instructor.

B ZEFEEGE - B
(Multinational Organizations and Strategy: Organization Management in Japan 2)

2FH] 28
wE xRN AR
This course focuses on the international dimensions of organizations and strategy, and provides
frameworks for analyzing international business environment, formulating global strategies, and
designing multinational organizations in an increasingly complex world economy. We delve into the
theoretical frameworks as well as practical skills that managers need to deploy to help their firms stay
ahead of their competitors. Class discussions will be based on lectures, readings, and case analysis on

Japanese and non-Japanese multinational corporations.

B BEICHIFBREERE (Accounting in Japan)
2FH] 28y
R KH RIL
The purpose of this course is to provide students with opportunities for reviewing current Empirical
Accounting Research. Each student is assigned to several research articles published in top
Accounting journals such as The Accounting Review, Journal of Accounting and Economics, Journal of
Accounting Research and Contemporary Accounting Research, and prepares approximately 30 slides
for a 90-minutes presentation to review each assigned article. The presenters are expected to
summarize the contents of the papers and to critically assess the pros and cons of them. The topics
covered in this course include but are not limited to financial statement analysis, equity valuation,
value relevance of accounting information, earnings management, conservatism, corporate governance,
IFRS adoption, and voluntary disclosure. The basic knowledge of elementary Econometrics is required.

B BR(CHIFBEFEER (Financial Management in Japan)
3FHE 28]
HERIR IE K&
1SR EER GERE) ® 2 UE
This course is comprised of lectures, case studies, and discussions with industry guest speakers. This
course has two principal goals: to bridge the gap between finance theory and Japanese finance
practice; and to introduce students to the international finance community

B BXRICHFBEEERE (Production Management in Japan)
3FH 28]
RIS EER GEREN) WA FX
In the manufacturing industry, the profit may be different according to the way in which production is done.
Initially production should be done with required quality and in a fixed schedule, while keeping facilities in
good condition, stocking the inventory properly, training the staff such as operators to execute protocol and
so forth are required. Therefore in order for production management in Japan, to achieve business
objectives, what is required is not only management direction of future strategies and policies, but also the

29
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ability of operators to carry out those requirements on shop floors. This means production management in
Japan is not only done by the decision of management but also done by the activities performed by the
people on shop-floors. And continuous improvement or “Kaizen” is also an important factor to support
the Japanese production industry. In this course, both the strategic side and shop floor activity side
will be discussed but the activity side may be discussed in more detail. Basic activities for Japanese
production management 5S, KZ method(company-wide discovery of problems on shop-floors) Kaizen
activities, Seven wastes or “‘Muda’ s~ of Toyota system, Exercise: Four Principles of Motion Economy.

B BERICHIFR BRI X M1 (Organization Management in Japan 1)
(R &%)

B BERCHBIFD~Y—T 7«5 (Marketing in Japan)
SEH 28]
HEE IR XE
HARGGIZB T AREDY =T T4 Y TATEI 2R T 572012, =T T4 27 - ATV AV M
LIARMIHH ZWBIT 5, 2O LT, HRNGOFGE, 2RSS Lz~ —7 74 ¥ 778NN %Y
TR AT, FEBIRGES. EFAE, 7ol 27 MEiZzHE LT, ZONENEZFERTFETH S,

The aim of this course is to deepen the students’ understanding of marketing operations in Japanese
companies. The first half of the course will consist of lectures on Japan' s marketing while in the
second half, students will be divided into groups for field studies on marketing operations in actual
companies. At the end of the course, students will be required to give presentations on their findings.

B BADFEIRIE (Japanese Business Environment)
3FH 28]

Bz PR F
This course examines Japanese business environments, especially, its economy, companies, markets
and consumers. This course will consist of lectures, case discussions, and team projects. In the team
projects, our students are expected to “explore” Japan by themselves.
The following topics will be covered in this course;
1. Japanese economy
- An overview of Japanese economy from the 1950s to 2010s
- Problems of non-performing loans
- Strength of the Japanese Economy
- Issues for the future: national economic burden, utilization of foreign work force, and impacts of
demographic changes on Japanese economy
II. Japanese companies
- Structure & corporate governance; international comparison
- Organizational learning and purchase-supply relations in Japan
IIL. Japanese markets and consumers
- Characteristics of Japanese consumers and markets
- How to achieve success in Japan: entry barriers and key success factors in the Japanese markets
Assessment is ongoing throughout the course and is based on student participation in both lectures
and group works.
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B 7IJ7EY2RRX - J4—ILRAH 5« (Asian Business Field Study)

128 28I
HEBR IE &
IRMEEERUR GERE) R MUE
AKa— 2%, KBS, HEONol EVARARAZ —VThAEHEKFEBHBEONIE VA AAZ —VTHh
HLKAISTO 3SKOILFEFME I —ZATH ), RIEFENPDHAY— T LRHEHTH S, HHRE3 HEOMBAA
A, ENENOEORFEDFEFREZR AN L7z 1T, 3 ZEDH) BO1 EIZOWTZOREICET HME
¥ BEobbEEEZIML. 74—V EFRAY T4 2179, ZORERCHMEEDT YV TBI U 0

—NVITHICB 2RI 2% =7 7 7 ¥ —OBG, BEREZITH) L2 HME T %,

2012 AEEEIZOW TR, HAD 7= FE VAR ZMRIZT S, HADO 7 — FE T AR R, FMRmEN
DIEDLY, EERL EHARDERM 2 BAALIRAR ST T, 27— "VERIZBWTIE, &
W mBEER L ST 2 HADO R L BB E e LTSN Twd, LAl L., 1
fiv BRI EOHAROEIIW LTI RPTEHFRICE—H T, HEOEMA — 7 —i, B, G
B EOHRTRICKO A Vv —IZKELRELED L, KEZELWT V7B THAL % 51T 5 2%k
Lo TWh, RI—ZATIE, AL R-oTVAHAOE LA B L 729 2T, HARZMREST & -
BB E O RS L IEICH T 2w a2, PEL BEORZEMFEL DL 255D TV, Mo
R EEROB THEEINZULZ WPICEVRAZADTT - N 2— L LTHIL, EDXHICY—Fr T4
YZLTWL O, —HTHIBOAE—NVEIA X (ZLDOLEFIET77IV—EIHRRX) LLTHEELT
W EEE (A, BAZ EOZRREGIFK) 20PICREIBI TS 2BEARN T —< b, SHI1T H
E, @EOEHFLEMBAL LR LEDOHMEANERS 7NV —TT—2 %479 2 & T, AL 2 bl o4
ROWFREH. PE, BECIAZRLHARAE YA ADWKRERIZHEDI LTI TOE I A AETIVOME O
KRPEIRMT S, HAENICE EEST, 7YTR2EVARAZA T4 — NV RELTRIE LTV AEAE, 7
O— NVERZ LT AEE T VY v b HEPITR, BORVEH. 773 —E TR AOMKEE
Hig T4 ICLE L MR BT 2R T 5,

:

— T, KBSHHFA MITH D, ARHIZEESHOEH L, #fifL. #ERBRETLI—-ZATHLHZ
EERBEFE Z. KBSAEICIIFFICHWI I vy XY MASROOND, 7— FEI R ADFERGH, G
DV —F, BEOBRDIEN, 74—V AT T4 I 728R (EERY 3 — Mr—2X) OfF
e 74—V RKRAZFAZBTBE)—F =2y TRk, @HEDr—AA Yy FR##HLrTRELEY T2
W RWHINEEL Iy P AV I ROONE, T2 3KAFHO#RE. BV 74—V FAF T4
ETHFEE LD, 29 L-AHEZREE LA BT 2BEBINICSNT 2 BEE2 RO E0BN %2 K\ I
HFLTWA,

B REEIRAIAZ 1=4— 3 (Business Communication Strategy in English)
1320 28]
JERENEERT TR =&
Fa—oN)b - ¥T R ZAORHMTRD 5N 5 HEFETIE, TOEIC & ETHE S NS ZTHDEET)
(passive skills) 721 TIEA T T, SEEHO X F IF 235 GG IR - IL#HGGE), SHEEIE R 2.
NG - SERE L &) OFIT 2 RIS 2 RO 2R E RIS U723 T) (active skills) D LA TR T
5o
ABHTIE, 20002 RET LI 2T -5 HME L, ZiH dreading, writing, listening,
speakingDHHFREDOREE 7 FATRHRELLEYS, [REFE - HMAOTI VN -4 2=V ] &b 70
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WHISLWwWa I =7 —3 3 yEflie 55, FaiakdEid, R332+ 4+ 123kO { business writing
L. MROGEREBZORSOBGHOE T4 7)) v 7 (88 S Nizwebsiter 5D 57 1 — F) & M #}
\Z L 7zclass discussion D#EfGFASH.LE R D, 7T ATOMHASIHEIZEME LTHEFEEL T 5,

BHEBOERART V7 ME, [ENLOEEIR G, BN LEERD2L] L) 0T, s
X, class discussion/debate TOIEFHNE (BEER L FOGEROM G Ok &) Z HaiicF S ML,
R OO WTH A MGEE LT 7 AICHET 5 2 LAk 5N b,

F 2 EB T — < 1%, @© Fundamentals of Business Communication, 2 External Communication for
Enhanced Branding, ®Communicating Strategy, @Discussing Human Resource Policies and Practices,
(®Performance Leadership, ® Managing Conflict and Problem Solving # F%&E L T\ 5,

B 5—AXY v REIG% (Case Method Teaching and Discussion Leadership)
2EFH] 28
R BAK BX
JEEENEEEN TN {h—

KBSIZ 7 —A XV y FREEFTEORKIMED T T2 b EME—-OHERETH 5, AFHH L.
KBSTHZ L DB Z7r —A AV Y FTHATEZRAEI, HA LMo LA ZIRMT 5,
BEOEKEELy v aryTlR, FOBRIIITIN [F—2AXAV Yy F25r—2AXVy NTHZ L] 2L Z2EIR
ELTWwh720, BIEENLRTHEMEEBEDD [T4AAy v ary)—FEy] 2BFEOHLICHE
COEBETIE, ¥— A AV Y FEEOHUETAEULLHEMELZINY L7y — A2 LT 5, L72h-> T,
JEEHZICE > TORFIHTOZENIE, 1) HOBIZICT YLy Y LTER, 2) FoREEER)H» D
FR3) HETHWSF — A IOV THBWICHERT 522 L THEE, O320MliizH>, FyL vy
LTOHRBANEICEY EH AN BEIBE IR IS 723 mEml S iz,

BHRTHO T —~d, [P SFRT LoFfiifiz % 2 5 [ ZINHE %2 HES 5 [ F U0k FEEkE
(] &, INHEDOT =IOV T 7 FAZHTHEm RO TN Z LT, BBEE—A—AIlL > TOR
DWEZAHELRDL [r—ARXAVy P8R 2T &85,

B, AEHIZ4HBICES TH#ESNS 2L, £V T3 HE, KBSA Y a—+3IF—& LTHE
A o BERAORFZEAZINIGIEHRESMT 5 2 LA TE S05 AFHOHALIZRM D 4 HE %
BB+ 52 EThRE5 S5,

B FEXRGEE-RAZREL SIREZEN—
DEFHR 1 B
B % &=
R Wl B

KBSiZ, 3200% % M2 A%EEZ2INETTICEHL, OIFEY A ZDORABTIHREL TS, K5
AW LCERECHEM RO TR - W, EVRARAT = VTHEREIZE 5T, RIS EH
Thbo WOHOHMAEZIATLILIE, TRHPHEVRARY —F—L LTHAZLEL T L BKEOEE
Il oT, BELZFPHORXIILL LS NS,

RSO % R ERTIHHE L TV 2KBSORBEZ, HN 14T OB L CGRRE BBEL1TH. ¥
Fooz) 7T 21— 7 AR, BEEBOBYIIBITHHY) - WHMWE A S DY T b 7z FARER
(BREFETIEA2DIZA VT L), BIPZEIPLHONTHEIZOWTERE L WAL, /2, €IV
M COFERLHRICL LT ST, MBEL L TERAEIEZ2WT &, KBSTHARZ EBEFEZRDOF v
VT EDXIEL 5> TWDEH, KBSTHAERE )T RE D, EHPICERAREHE, 2vw) X
) BUEBEND A v =V &b ED, HMBEERZTTA ANy ¥ ar$ b,
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B EfREEREE IR

2FH] 28y
Bz Wl Hse
JEEEEEM O, 7Yavy
Purpose: To teach students how to conduct business and compete in emerging market especially in
Asia. What understanding on international economics and finance is required? What is a challenge to
conduct business in emerging market from the point of Japanese corporations? What advantage they
have and what disadvantage they face? What is required to compete in emerging market business?
Train students who are really involved in emerging market business in the near future. Main goal is to

establish “mind-set” for their business.
As introduction we will give lectures on fundamental framework of international economics and
international finance. Second, we utilize various case studies with focusing on business of emerging

market and examples of Japanese firms.

Teaching Method : lectures, case method, and discussion with guest speakers.
Teaching Materials : Various case studies in real emerging market will be used.

Bruno Solnik and Dennis McLeavey, Global Investments 6/¢, Pearson

Paul R. Krugman, Maurice Obstfeld, Marc Melitz, International Economics 9/e, Addision

B FERERBRE
3FH 28]
R M EE
COFHOMWIE, BEOBWEEREETL57200BF 652 LTHY), NEL L TREBERRELT
% 720 O MG & FEORMA BROBY) 200 & BEITONT, T EZH B RPEOHYE & & 24T
Do
FERIEOMEE KT L E, FRL—3 3V X - UF—FREEF R ETHLN L, [EDLHICHE
BUE 2 3$X_ED] LW HEN T Ta—F &, AR LY R EThO R, TAIZED X HITE
BRBETL0] LWHERNT 7u—F 20 b6hb, CORBTIREE LTHERT 7a—F %2 v
L5 FEHEBIC b ST RERBIE DL EZ LNLNEE LIS T 5,
BHAKW e 7 — <13, TEHIRSE. K BHEHR. A X2y T4 7, 4 /) RX=Yay, YAZIAIAY
M lEolFh, BEREOWEE L LT, BORRLERGEHREROEHZ H\v 5,

B #EH AP (Introduction to Statistics)
12 28]
JEEEEEE LT &EE

WA R E W 24T ) 720120, 7= ZIUE - AT L. LERIERE T 2 LEX D 5,

KT AREFON, M A I CBLE LIRS, NoFHR R 28T 5, 2ok, AN %
MalFE2ERILICE), BEICLELRT— 2 ML LERZH2 HiEE2 A5,

TR e EOIRN BRI F R, OB MR L MRS OB ST B L 725%. Tl
S+ BUE OREHFIHEIE I O W T OBk Wi T 5. 2512, WEGHTE Tzt HWsHEET Vo
e % %0, OGPl T2 &8T5, T2, BERNLFEORICEROT— 5 % v,
B 2T WIRENFER T — § R OFE BV THIN T %,

B, ZOMEIIIN L TREFARHERGR O A 2 VEAEZFRIZL TWd,

EATDHEFE R LOToME] BEREZ. HARTH it
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NHEEEHNE

B EIJRR - 5—L (Business Game)
2FH] 28y
IEEEEEN fE &E
JEEENEEEN MHE B5

HARDOSMELX ETIMELIr =2 %2 fH T %,

EVAR =2l ZMENE ~ 12 NHALTRFE—FLEHR L, 45— CHEER O I
FHIELTHMLYWBSFZERT S, Wb REREE DY Th oD, HERTIIR 4 LEILT 20T, fE
DRI T 2 PREICHESR L, B2 - 3% - DRZER%E - B4 - ABREZ IO TRENHIRT, MR
R OWREZE L TEDFETR LD 72 2% EAMAHE IR b b,

HZA—ATHATELSEN ML AW, B AT L, ~—=Fr T4 v 7, K. BWBEOHSEHICB
B RHRE 2 B L 7o S OB A @ LT, . BEO&SHMomRoEZEEL A
AV POBEEIZOVTORELRT L AD S, TOREICBITBIEDT EBAREDEFHICOVTE
WERD LI ERBEONL, BHIHD NIz, FUFES OBERRE [ THEIE R E OY;Tdh ) ALER A BB O
KDY TH ), REEHHEREOL TH S, T2, MBI 2 AMTEIORE % AL EE
T2, ¥a— 23 EKOKETOy v a v E2EEQIH3H)ICTIT ).
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B £5HEIRS%ES (Seminar in Accounting and Control)
128 3B
B KA BRL
CHa—RIE, FELT, RESFHEFTA AT -V —ICHbIHEBTHB LR CEREIILTHIANE
YT HHNTI b, [XEHEH] OFKERTH 2% BLEXo 7T —~id, uEko [&5H
WCBET23DICBEESNEDIFTIE RV, BRI T —< 32 #EOBLE T —< I L TEH SIS,

B SE1EIBYS5% 8% (Seminar in Accounting and Control)
15H 3E(
HEEIR MLk KRR
AKI—2E, REFBLOBBICHT 20 LM CHELZ HIR T #ELZIRETL2HWTE I bh
bo BARMIZIE, T3, @A H L) A CTULELREBNAMH (I 7 ofBERitEtly) 285 L. ki
MXDOFEZF 2SR, BEwmXoT7T—<ICHLTid, #EEOBEOEEET 5 HETH LM, ST FER
TEXALMOBFL R FETBI R ZEPNLET L,

B RERIESH%ES (Seminar in Business Environment)
1320 3]
B4R Wl ®sE
T Yy OB LOEREMRZ RO L HIITI. BLIS, MXeEHELIXH7o TUELRE%Z
AT %0 SNIAITET — < RREOBINGE, IKHOBRET . Mt 045, BERoED i, FERERT
TROFATHEE, ERERNEL LT A2 2ET) Y 7oE, BEETFVOHEED e L2
EFINVOFME, BELLBHEFTNVICEL Y IaL—a VHEREZRY T 5, wHBAlIZEB) I8
BHS, BREEROTHL, H212, BAN T Y 22 FOBEMOML T, ZHICEMET 2 NE 2R

5o

B ZFEIRIES$%ER (Seminar in Business Environment)
128 3B
g HBh  #H
C OFFBRER TIE, — RS - FFEFHER - BUfF - BB R EO@EEDOA L LT, A4 DEFIZE 5T
DOBRBEENTH L85 - HEOSFEFEFLBLOHRLL, BMBAOHEZLIL LT -~ ZEOTHTLE
T, FFHOHMIZ, HB I OERBIBRON T2 NT VAL 0, REREBLZ-TONLHED
ERTT, T2, KT—ARZBVTIIELER L - BiEZ D hiEmd BBV L 3, #RICHEBK
TELMLFETH 20121, BERPBEDOLZDVPVEEEZ LD SR ) T4 A,
B, BN REFop L LT, HYFEDREM &35 RBERR HiE 7 7TER Y &0, Tiill—
BEHIFTBXET,
A EHE - A OBOR (BRG] - PREEHIEE - S - AR 2 &) B3 A F%E
DR - - RS - - BOWE R - ARTEEEN - EEEAESE OIS B T B R I D A5
DAL - S - R - BOE - BREE - AT ST A MR L% - Lk - SRS D B F5E
DORETEIOHLE] - AL OB] - AL - BRI 2 O AR
DR RS - R R S - RIS AP

@ o 0w
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B REIBISS%ES (Seminar in Business Environment)
1328 3B
2R PN F
C O TIE, MG, BB BREFOBLNE L. 2 - MO WIEIITENC BT 4 FERE % R
FLET. FFIC, BB T 2/MTRCE BRI LT - fifk D X ) ITRIB T AN IConTEE
v EdT. BRW LT —~ oL LT,

@EEHT ONA A, E¥an - EHR, IT, BIERE, =L bu=2s X, &l - TA, SRR E)

@ESEEOR & 3¢ (WFJERTEBOR. pESAMHE, BREEMIE, PRBBOR, LR REEHIEL, BUBIREA, PESEH R
&)

@i (NVF v —2EFL) ORED - ALk

@ik DA (SRIL BRBD)

@ UL & WERREE BIRER (REEIR - B8 & SCP 1 ¥ v 7 OBy 2 7% BIFR)

OITihH & Al

@IV AT TIZBT Bl (AP EHE, WRALR ) 20 9.

T METHEELT UToRzEHL I,

- FERERIER 2 Ao T MRS & A 2 R 2 i HAL, RRILT B

NI TOERZHEHEAICT LI LR, IILWHE, ZR2), RELZRRT %o
CEBMGRAE, 4 vy r—R - AT A T8 flio L FEEEIIE 24T D

W E=EshEpEEE (Seminar in Business History)
(K i#)

B EEERY A7 LEES (Seminar in Management Information Systems)
(k #)

B FERERIFHES (Seminar in Management Policy)
15H 38(I
g I RE

REFFRHEFRO H I, FEE s R E B 20 h b B A RTEIC DWW T, FEB 2 MR L 2 hiaehd
LEMI T T O —F 2RO L IlH b PlZIE, REICR > TEB CTHEHERBEE 2> T0hHTE
SFLIZOWT, BHFEMOBEIrOERT L LR ENbIFON S, BRI T —~< & LTI,
BN BN BT 4/ R=Yary, TETA TAHHBICBIT 5L, FHEY AT LADEF, NPODOY
ATAY b, WEERE L COREMER &2 HE LTV A5, g EERE T a8 Th g
T—= XM b v,

B IR T —~< I Db, FRICHYME T O A2 ERT L7720, 3T X 2 MBS 524010
kT ED B2 TR L MAREICBT 2 TSmO ML RO 5. MEOBE, MEHOME. MEE
BhEREFIIOTHITLITLD . EBIIBI 2 HMEITH L TR #lTe 2 LASTE 5, Wf5E~D
77O —FIZOoWTI, EENZETMENL T LA, B RBGEET R & 126t > T AUXEMER 2 6F
Zeb HIT 5,
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B EEBERISES (Seminar in Management Policy)
128 38
Big IIVMME—EBB

LA 2z, REREEZND B BRBIRECEMLTEY, CORRLBIDEFLELRICT A
TIv I MR THEEH L CELTERDODEZHEWLENLIBED TS, flzidar -aryEyr
2D DBEEF. HHVIET T 72 AF VT = RO HEHDHL S 29 Hh, ERLEMEO 5T
A, SZE)0FETTROOR, LIS TE TV A, BIE L IFHICEG LNV, FHELAL
DHADEETIIH L, REOFOREEE, HILVIEIREESLEVIFLVHEMTEZ TV LENDH S
bOLEZONL, T LTHRDEEOMAE B Z 728 L WHLITL TOMBERELEATRD SN BRI 2 > Tw
%o

Wger—<& L Tld, by 7 <32 T RXA L MOZRE], N) 2 —F o f VB, BHIEKFX A v ERERK
B NS, a7, AR, 772 b A=K, TIAL4 T YA, MOT, 7~ hV7
LF—=Y9 7, FLyPEEROIATA Y M ERkA YY) OXBTFONDD, ZOENEZIY HITAH
POV TITZ R &R LT 5,

RO 1/2 % BIEGSCEIEZE. 5% 0 D 1/2 2 2@ QMY FIF7: 7 — <120 W THEIENZEIZ3E D Rl o
ERICHTHTFETH Do HBMERLICOVTIIHHZ N RS> DL=— 7 & - HWlEIZmo Z &
EVARA - A7 = WIIBITBBEmILE LT, EHEHIREE520N5 L9 ZNELEROZ L 2K
Db,

B BREBERIS%ES (Seminar in Management Policy)
128 3E(]
AERIR MHE 1EX
REITid, [MERREIGE 2 LR LRHE0/8T7 5 —< Y A28 T 57200540 #8ambL7-4a%
HEME & (Strategic Management) # 24k & U CHEDHESR Z 00 L, HEMSESEMN 2 b 253 5&M0%
HOMITHELDIT, EBIHEIOMATES L2 BT, UEIPFRTERT 501, EHEEH
WOHRERX—2 L L2Hi7-FETT IV (FHEROEZ, Learning 20%5) 72 5 IR 0O R E @ 13 (Base

of the Pyramid) ~®O#kI&TH %,

T —< B DA

@ BOP1; T LM mS

@ MEDORIFHINT + —< Y A EHAWINT x —< v AW BENE (BRI X B AL AR ER D)
@ [HHEDRCE - VY] OIS

@ * v MEFETICBU AR B B O YRR

@ DR L REFEN T 4 —~< v ADBR

B EEERE1S5%ER (Seminar in International Business)
(K %)

W BAFEIRYS%EER (Seminar in Financial Management)
130 38
HERE O IWE &
I—RL—=b T 7A4F VA ATEH 7 74 F VA, BLOZOMOBEBEKERNFERICET 50 AIE % 5%
T 572012, KEI X Tbhs, MY ZI3ERMCZHEEDBOIIHIL L THESNLD., ZilE DO
LERELEVEDZRITIVE, REEIX, AF =P LT 1787 74 F Y RICET HHRIIONVWTHE
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RARTCHDLTETHD, ¥, TA M —T4 VI THTLIEDPTELDON? A NI 7 F v —FT774F
YAER, =TT A YT REEV)NMEDTIRIZE) V) RN ? 2T, MR IRRIIE) BT
LE)O0? ERRBFEZAKEIIANBRDIES ) H?

HEARMIZIE, ZHEHEOHLOD HHEL, RICOWT, BHEEREITI A TOMMH,. 50k Licbz-
TlZ. academic paper ®news journal. dataZz&ZWBUTE 2. #EmI HZ L bITH. FNICX ., #
NZENOZHEHEOREHLICETHEHDOOND L), ZLT, FZdllEED, MATHEEHZ TES L9,
WD 2 INTOIRED ZO T, FRTHIIL T <o

B 75 EIRS%EES (Seminar in Financial Management)
15H 3E(
HEER BiF K&
MAREELR EZ IO ETLEEMEOFMEB X OFHE TR ICE T 2 <ilE OWFERERE ZF N
WCHEDWRRRICE D, #REED D, LB U TG, 77— 7 952479,

B \NERERS%ES (Seminar in Human Resource Management)
130 38
BEEN AX&FER R
COEXITIE, BFEOANWEHFEEHICES T, EH - 7@ % Loty A7 AME, F2EAD
Fx)T7ER - BROSH) Fe T TEHEO., ANEREHKOFHEMEIZOWTHE L 3, FMHMRCE R
FHEDAENS, [O& ] I L TARRBMEIRD S 2 HITR T2 & 7w BvnE g,

B E£EBERISH%ES (Seminar in Production Policy)
130 3

iR OE R
P — A MG 5 RECHMICB T 2B EEHIGE 2R E LT, Z#HEosesks 2nicik
DWZHERIC LD, WP TR ED D, R E 22 [ARE - BEIEE ] 121X, THICBT A4 EN
B2 Ch L EHE - Rl - A —E X L AHInfilifE & Rt 9 A G EI R A EHE - HPT A%
BER G EOLREBVIL G EN L, EAMNISHRET 2 MEFERIE, g oML ZE L THEE
T 505 BlziX
1. HEE - THEACICERE D A0E 2 A 7 2 Ok - S E
HEEER & IRAEER M o D AE D T
R & AR pE R o HE D HED Ty
HARNAEEEFLEORNE L S5HORE
R DR )7 B9 [
L ERE - — U AR
RENVEZONL, FRCZORH TR, HRELRLIEERHBRICBILFRL =3 VIZEHL, 221
WIET ZMENEZHLMIC L, TN R - ZETL TV 20O FHEEEZ HITOWT, 74—V Y
— 7 2 BEA L. A CTCHIIZE & HBINZE 2 U TR BT 5,

SRS NN SN

B SEBERIFHEEE (Seminar in Production Policy)
1320 3E(]
R OIRM 3
R#ETIZ, REOF AL — 3 VIEENCNAET 5 EE LR EE ERIUEMEICOWTHET 5. B
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B EfTENF%EE (Seminar in Organizational Behavior)
158 38(I
BE B BX
CORH T, BEICBI MR AMOITE %, M4 2AELSIEL T, IR E T 2 HBULIR
PBIhL, BFR=Yay, X=9FVF4, V)=F =Yy, A3a=r—Yary, FV—=7-F4F3
A, FXVT T4y 7 A2 b, MBS L B RO & AIEYE R RS E R ETH
%o
IS OEMMMEES X OBEREHO, TR e U CRERE BT Mk E AR o B ZEHRE % b
ZELTWw<, INHoEE, FIEC, Wb, St B, &y b7 =21k Za— I fbEog
kO TLE L2522 HIET. ZOMEICIE, FIZIE, RV OHLE & 2 VIkE L MR L 0
BfR, Fx U7 - T4 ROy T A2 MIBU B ADENE & RO & OBR, RUZ ZISAMET
B NI & ORI O &, AL 325 AR — 2%, BFATA TEERHT 24y V7 —7
B 2 RRATE, 70— "\ WAL L 728k O~ AV 2 v b, HHETHICB T2 AHBERA Y N7 —2 OHR)
Py HNFURE)=F =T, Iz VATFLAET T - VAT LD AW - RRERIY 25
A - BTV OMBANOEIL., BHEROFFEOMLOH., S0 Eh s,

W BETENS%ES (Seminar in Organizational Behavior)
1320 3]
g BL B8
CORHIE, M OES 2 5 NI AFER LoS HIWEICE N 2 48T, ZoRMEBIIAR) 2 5P
Mk O T #ERL TV,

W (Bi - #ER45%EER (Seminar in Organization and Strategy)

158 38
g xRN AR
KBTI, 70— VRIS 2 FEREIZE 2 1772 ) #fli & LT, BB E 5 7 v LA AR IR 5 |2 B
T 2NN OBEELAGEHRZ G L. b TELR SRR OB\ LB R e a3 bl 2 1772
Vo TDOLTZHEELAOMET —~, MIREMORE. 7\ URELRIZEH EmOEREZT R TD
BB E PSR E f A L. iR LB EZ T2 9. B IoREMET—~ L LTiX, 7

O — N VR O &A%, EBRR&DIY ATV AV b, 4 I R—=V g URELREPRITF LN,

W (B - EERY35%sEE (Seminar in Organization and Strategy)
1320 3]
2R BK BE
AEIDOFELT—~IF [HEEEITHESE] Ths, BEQEN LKD), KRZI) LiIFs0 Tl
Bl REOTHHHRITHNICOWTOMEZEB L. XY ABRNREEDBESFIIITOVWTOELEZEDT:
Vo FRREBE R ICB T AN O EE LRI A #E L. b TB L (F—2X% &%) 1EROAIC
VB T 21082174 5. A IFATHAET —~ &2 E L. 70 R =¥ ILIERE IR

REAE B D FFE 21T 9 6
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B Y—5 5« 2V JY5%ER (Seminar in Marketing)
128 3B
g OtHE H—
S H. DPEOAFEEZID & EEIZ. OARARFOVBMEOEIL, HEILSOERE., 1ERAES IO
TEREFY, BHEEEMORERS 7 O—N) - a yo#ELZE, £ DHET, KELZBLLTW
%o TOuNT, BWMBFECMBEBRSE A ZNE LTI 74 Y 7lIEd 72, KRELWELAZ T
Who REIF—IVIZBWTHDFEHIWIET — <12, A—H—RH—ERFEOZ ) Liz~v—F T4 7
BB DRRET. BB WIEZEDOIEME L 7 2 BEBITECHEBEATEOBF, S 5N EBRLE NG & v
S ZMEMEO S R ENEEND, BARMICIE, BITEDLDPETEZ DV OOH 2 BRELILL B F 2 M8
5. fil &~ Q8L - F—EAGBIIBIT AHEOTERHFEE DT ZIB L, ~—F7 714 v TEIERZ
NEZZBMAHMAEZHRETLLE VI RNOLL2 T, ZMBEZFHOBLIZIS LT, T —< 2R IREh 5
LI HRBES,

B Y—5 5« 2 J455%E% (Seminar in Marketing)
128 3E(I
R HE TS
REIF—NVTIE, =774 v 7OBRNHEEL, ZIMESANOHEWLMIELE L THHT 5. &
MEIZ. SO0 LOY—F7 T4 ¥ 7OFESITFICHTA2MEEREZ D L. 207 —~%HOHmMN. 947
FNZER I 5 720102, BImIICHIZE S 5 2 & & 5,
4 NI 232 5.2 2720, B@mN AR~ —7 714 Y7 ikE L. T4 A Ay ¥ a v
ol UCHERER R I 0 . IS ERIE 2 1T) FETH %,

B Y—U 7« VJ%%:EE (Seminar in Marketing)
128 3E(
BZ RHEH #6EB
=T TAVTEERY = T4 v AV A Y MIHETAEELRMS, B L OHEIIOVWTO
M2 ROD I EEROWET L, &b, TEMERROE L VEHEMBROI AT A Y PR —E R
bbb ATV XY M EOFEBIZOWT, WO L OERB X T 4 A Ay ¥ a y&2@BU T, &%
ZHDLTETH Do

B Y—5 5« 2 J455%E%E (Seminar in Marketing)
158 3E(I
EHE IR X8
R=r T4 7L EFIE MBI LT, BRI 7 a el BEAETEEZ NN E LR T 7
O —F 55 OfHE HIE 3. BARMICIE, HEEAITENIZEL .0 & 3 2 BB 0 JEAR Y 2 BIE R A &
SF SF LR SEOREIIOWT, Bl OwHB LT A A Ay v a v EBLTHFET S, 201
T SINFH O H M2 BEERICE - 72K 28 L, BB T — 7 ONUEB X OV % i U 72 #GE % il &

5o

B YRI AV MOV bO—)VEH%ESZ (Seminar in Management Control Systems)
15Hy S
g LR &
REEHRIE R REE ¥ A T A Dkt MR ESTHmTHRDL I ENL Ve LA LDLIPKOHEBEHESTH
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5 [FEENREERIOBEE] L) BE» L1, EERIET BRIV AT LB I 0ET O R
WCETHE LIAATRATTE DRI RDON L, BEOGHCHmIL. Hm A ZIS 20D
by HEMZ) TV TAEZRHOLOTRITNELL RV, 2OI—RIX, ZALI T T4 Db SHREEK
WRefk s v AT A0 HIF L, Mamiclb T S wifRZ2ET A4 25 &35,

B YXIJUT7IL - T/ ZHAF5%EE (Seminar in Managerial Economics)
15H 3E(
B® M EE
BN, HRRRP DT V. B, VAT AT A L M, ERESR. BRFBGELR o
POMET—~< &R, FHamEEEITR 9.

B <RIJU7IL - T3/ =0 RF5%3EE (Seminar in Managerial Economics)
1288 3Ef
E2 6 S
EEFOBEICH LT, BN TFEEZEH L TRREN S, SiH T -~ 28R s 74 Ah v T3
T

N

M

o

W YRJU7I - T3/ = AF5%ERE (Seminar in Managerial Economics)
1320 3E(I
HRE D& ME
WHT—<%ZE, Wgt. T4 AD Yy a3 r&2i7% 9. ML EZ2 N BE» O 2, B
B - EENZERE A L CGREICHT 2L EZTn L,

41



B —EE-

42

N

i d

N

2FH 3EfI

PRS2 3 F— V() OREEIROS & T, —EHBOWEE 217 o FLEIZTHRITZE,

»H5

WIZEREHAIZ D EOWT, WX OMERZ § 90, H2ERIFMITB LML L e L, FELZT 5.

A 2RO TN DT, IREHBDPLENERET 5o

B 5t 8 1B ;2 B (Research Seminar in Accounting and Control)

R KA RL HEHIR M KRR

BE =2 I8 18 38 (Research Seminar in Business Environment)
wig il A g HP % A== |

BE =2 3 & & (Research Seminar in Business History)
(PR &%)

*

B E2BHRY AT LEE (Research Seminar in Management Information Systems)

(fK %)
BE E B 5. @ & (Research Seminar in Management Policy)
R WL B 2R )\ME—ER AR [EH
BE B & & & ZE (Research Seminar in International Business)
(I &)
WEt 3B & I ;8 ¥ (Research Seminar in Financial Management)

HEER IVE R HEE =R

BANEFEEEEYE (Research Seminar in Human Resource Management)
EEEA A

B&E E B %R @ B (Research Seminar in Production Policy)
2R UE = g R

WMHE & 7T & B B (Research Seminar in Organizational Behavior)
R BAR BX R BEa

WA E - ¥ B E B (Research Seminar in Organization and Strategy)
g EI MR R AKX

B~Y—57«27&8 (Research Seminar in Marketing)
R OHE K— R HE BE BE RHEH AEB HEEE IR

B <YXIXAVN Oy bO-)LEE
(Research Seminar in Management Control Systems)
g IR

B YxXIJUP) - T3/ XESE (Research Seminar in Managerial Economics)
2R M EE 2R M S HEER B

IEX

=+
ITAEN
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BHAE T ERIE

(FEHIR - B8 - BHBAFR—EEEITDHEHHD)

NSNS

B EFBRE4F:H (Advanced Study in Decisions and Strategies)
BXH 28]
R M EE
EOWBENAITEIZ I 7 UfRFF L 7 — LA HEOB N OG- 59T 5. SIN#EIE I 7 oG &
T AHERICOWTORRY LA EZ R > TWbH I L2 RSN,

B SE1EESR (Advanced Study in Accounting and Management Control)
X8 281
2i® LR &
RHE LV ZOa—ATIE, Kt WIHIFRFERZH > TTTOM2REEHOTXTORIME (D ) &3t
BH) 2R ET L, DENNN LT A A2 0=y —DdH ) 2T TR L, RBE g
VRERLEMEEITD/IZDODT AT ALY N - AV PO =VD Y AT LABIT 7O RIZEL T,
PEEREY - FEREM DO E N L FEIGE 2179 o

FHRE - A BB, eI, SHAAER. S OIRERERZ EoSIIichbz), %
WHEOHEEME L THNEZRET o Xl EB FFHNTHLF L MBS L LRI L
Vi

B SEHIERET R
BYH 28I
BE AH BRL
COA=AT, BFEOFTHHREMEOEEm L e ="M F2LL bl TOFMHIILEL SN
BRI - BRI E FICOT 6 2L 2 AME T 5.

B BEERRYSH (Advanced Study in Corporate Strategy)
EFH 28
g I RE
BiZ IWME—ER
R[5 L AERROMGRNEREES L LT, FREHOERYP A ZEIIL, Zhh 5O
W& B9 2 F 72 G - BEER OB AT 9 BT G2 %) o

FHERAS © B Z, REEDFEFEILOR T, FEGH OPE R & O EFEE GO R —
BEEEDOGFLE W) — ORI 21TV, ZNENOHESBHICB W THR BN % 4
E, LDEVWLRVOHBICEET A7 UL A LR S, 2OT L ADZENETNDOERIZD
W, HERIIZEDO L ¥ 2 — 2 RMUEICIT 2 9o £ 2 CHNIEETIRAREO RIS 21T %
Yo THITMZ, BRKDY ¥ —=F 50 A N7 v 7 E 172801 DT i & a4 ~ 54
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FTOLR— (=) - MEREOGIN0) L LTRINT 22 L2 R0 5. BIEHEE
ZEBH SR, LYHSEBA2 ATy T LT L,

B £RkERSRELEE (Advanced Study in Management of Financial Institutions)
G/ )

B REFRI24S: (Advanced Study in Management Science)
PNSFHR 28
HEHRE TE A8
FrEREE. WETRHEN B2 S, BEICHET 2 MEL T 5.
L O L R AT R VoD, ARSI B W TSR E 2 BT A O EREIRETY ¥
7R A5

W REEIES5 (Advanced Study in Business Environment)
MFHR 28I
g HP %
- i - BF - B LR EORTFICBWTIE, @O REFRESLT L RVEREEZ AT v
HIZOWT, BEFZOBIEN SRR E ST 22 HIZ0F 3, b T, Adtl&idEny, REoHM
b FERRME L 20 DOFHEIRIE 2 BIRT 2 EHGVPH LN BHDLRLET, To L
Ty BEORIEZ D HMEFE 2 S oMM AL, BREED 23RS L-OICHERREEZ R/ T
FEEFMBEOME DT L%E, BLXOREL 7 ¥ —MFOEFEORREILERLTVEET, $/2. 2D
L) BT DDA BORBEDRER EHIREFZ, 22O X NPT HE2FERZEBEMRLET,
BRIZZ oM EZHELFEATVITND Lo a2 5T 2, HELSTROWIOEELTWSLZ L
DV TY,

B FEEESEHSR (Advanced Study in Management Accounting)
(K #)

B &5 257 L% (Advanced Study in Management Systems)
€/ )

B FE1E3RFE (Advanced Study in Management Information)
(€7 3]

B REBERIFH (Advanced Study in Business Policy)
PNEFHR 28
EHE EHE EX
BAEEDORRT — <125 Uy WIGEIRIC BT 5 i sC & IR L T sl 2 172 ) o
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B E=E9t4E% (Advanced Study in Business and Financial Analysis)
G/ )

W StE59145i (Advanced Study in Quantitative Analysis and Management Science)

EFH 28]

BE M S

P OGRS LTy B, FRICHESRN - HETN 7 7e —F IS X 22 M5, HRES X O
XD ETwmEAT) o

W BAFEEIESE (Advanced Study in Financial Management)
(ki)

B EEZFoiFR (Advanced Study in Economic Analysis of Industries)
PNEHR 28]
R R F
FESERRRFR O AL RV OEREE M- T, FEEMBGR O AR 2 %E 2 7 OHFE, BFFEOHHTT L L
LN BN Y — VOB E HIET. BARNZAFILDTOM) TH 5D, Myl - 20585, EEY - K
Pk A BRI, iSRG, JEEE. BA - WORERG, TR & EIETYATED. BB SR

B EEHEES5R (Advanced Study in Industrial Organization)
X 28]
B4R Wl ®sE
LR ORE S E L TR 2 HARN I 7 OfRFHR 28 Lo th. XM O L FiF
WZOWTHER T %o

B EEETHE}SER (Advanced Study in Consumer Behavior)
EZH 28]
BE OtE N—
R 5 L HEBETESNOMAERARRICOWT a2 @ E XL L LB, TRHEEDLIITT—
T4 v TS RITRE DT B oW T ORHLE BT %o

FHAR - HRFTEHEE SO BRI — XA
HEEATEN A D RE & b
HERETB D =7 7 4 ¥ 7RG O

B AMEESH (Advanced Study in Human Resource Management)
PNEFHR 28
BE B BX
RS L REREICBIAZANEROYAY A Y MIOWT, 4 HF TOHGN - EENRFERREE
FET Do NERERmEEND 058, k& ) ESE TR ABEFHG RV LY E
BHGER & I T W22, KRENZ BT 5 1980 4E18 A & @Human Resources Management DI
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A& D FDETH NWEREE G LTINS L9 Ik oz HETIE, T &) BEERR
FEREZ BUEFIC AN DD, AR B & 0  BMR T 2 DBl AR5, ¥R ETORE
HERIZOWTHFEHET L,

FHAR | NWEIRE MG ORFEBE L NV OB EFREZ T 9FE L, 222000, Kme loL S8
T2 HEMGROFM 25T 5o Z O, HR%D 5 LRl RO E R b 2.5, 4
BIZBWTIE, HEmMANAEZT TR, R TOER); L) THL2ICb % DI ZH
<o

B £EEIRS (Advanced Study in Production Management)
SFH 2841
iR O A
R[S LV BERYT - AZMBTAIEEZUEL TV 2ODEZ T EHERIIOWT, EIEESEH
FEOHGM D HFOEET L LR, ZNO0E 2 2 R¥EREOEBICKIT 57200
FERI 7 RIS O W THFSEd 5,

FHARD  EROEEFHOBH L, FL LTI TOEERZNRE LTHIZESNEELTE T
%o LML, FFEHEHIBNTWDLY LY —EAEELRLY 7 MEAHERET 51201 T,
B % 00T 2 Bl %, HESRM S — Wk &2 &t X ) IR WHEIP @A 3 2 2D
HEoTwb, AEHTIZ, IhF TOAEEFHOMEZARMIHE L7, ¥R 2
D& BRESMEOEILICE LR WEBHDO 7 L — 2T — 7 L EBRITEDOZEEIZOWT, Hk
WFoe. FHEIGE. 74 — )V Pl &2l U CTEAMICIHIIES 5o w5 & 2 %M % SO
HDOF L, ZHEEOFEE HLIIS L THRET 5o

B £ERE45E (Advanced Study in Production Policy)
EZH 28
wE RN &
R#ETIE, THICBI 24N EERHEOELZMY 2535, #aFE L L CEREERS T O
AT ) BRI AR BRIL T & 7 2 FEESCRR O 247 ) o

B EiETENFH (Advanced Study in Organizational Behavior)
EFH 28
R &K BX
RS L EEREICBITAMEE AMOTLA T A Y MIZDOWT, MEITEIFICBIT A4 H T O
B - FEER R R 2 8T 50 MRS, MERITEIY: & R < BR T AR A f &Rk (fE
KU, EE S, AR, et UEAEER YY) TOMET 2 BEEERICOWT
BFET 5,

FHAD  MBITHFZORFERELANVOMGNEREL T IFEH L. T2 2HMIC Fmr i sETwn
HEBEMEGORMZ#GT 5, OB, MR HS il ORI O EE D R, FH
IZBWTIE, BRmNEZIT TR, ZOREINLER. 7— 7 UE - oo sk, B
MDA SR EIZOVWTHEN 2 H T hH,
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B B CIERYSR (Advanced Study in Organizational Psychology)
PNEFHR 28
wE BI BEE
HRRATEITZE D e O B, BFZE M E v 7L HEFIIOWTESR, FHOWMET —~ ZRWO T
Gy BFEER TRV, X E L TE LD HMETIREEZITR ),

B {B#EEER4FER (Advanced Study in Organization and Strategy)
FUFHR 281
Bi® EK BE
FREr s, MG OB S, NEOITEIB X OERIEE L 5 2 2 BEROGH 217 o FRFEFNBLT
TR, DY, HEFNLEROEB LS, X )IRCHEY» S MEERZED L 2 L 2 EHT
5o

FHAR
1. e e R DA 72
L DR E
- A SO O PR 72
. FEREAT
FREFFECIEEARMICHAMEZ & ) RIF. 220 5mMn 2 s HIE 3,

= w Do

B ZEFEHRBEERYSE (Advanced Study in Multinational Organization and Strategy)
BFH 28]
g R R
AREH T, 9~ 7 uFRHEROLEZMBIT 5. ROTHEFEMEEZ ~ 7 ollikam,. MmO BLT
PHERLEL O/ - RATIG X OAGEE 28 U, 2 EFEAEOME - SmseIcB 3 2 o
o EIFFREIIIC OV T OB ZED B,

B Y- 5« VB SR (Advanced Study in Marketing)
EFH 28
g HE BE
RS VW RFELTO [v—F 74 7] OfiIZH O, Fee LTRERERE [—7 T4
YT DERT B O TR MR T 2 T 5,

EHRS  FTRFEFOMED»S [—4 T4 v 7| #EEL, ¥4 &7 ODiscipline Mat 3 %,
ZLCHMME. REBER, BHRERL 2L C T~—F7 T4 ¥ 7] —RBEmoMEL Higd.
Wiz, WE. BT 7, BTOFREZHE OIS, &EIE [~—7r 74 v 7] FEo—
WEIZER LY —F - 5L v oeLkETRA b

B LT, BRSO L 2=, Ly Fr— F—RWH, Yial—var, r—LH
i HEHITHE T 7 % V5,
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B EREYEE (Advanced Study in Distribution Management)

FHAR

RUFHS 28
iR RE HEE

AR OPEBOR L ERT /N OB WL 2 i E O L, T S OREE FOH IS

L. BBVIIZEHS 2 VIZRELX L RERE NTE&72, TOmRMBEELZ L. Zh
n;ofﬁ@%mmgmkﬁ@ﬁﬁ@iﬁ%@ﬁbf&two%bﬁfﬁﬁ@hﬁ%@@%
ZliA 77 O, BLXOHEOY —CAEMLELEE L, il 1233 2 BN FuRL
HOESEZM S,

SCHRIZ H D W Tk L DO FEBBOR DT 5t 2 BUH L. D@ ISR 9 2 59 BUK, PREBUE. &
(LECR. WRBOR. EIFEBOR, KBNS &I, MRpg iR L o ) =ik, %
FEEOFMERE LS LADLELESH LT, 2 LT, HieaWANBEE S 2 AR
W7z R BERIOHEL A RS L 72\,
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B tEFE$P1%E (Advanced Study in Business History)
(K i#)

B 5—AXY v REIGEYSR (Case Method Teaching and Discussion Leadership)
PNEHER 28
R BK BX
JEEENEEEN TN {h—

KBSIZ7r — A AV v FEFEFEOFEKIMES T T2 b EME—DHERHTH S, L7zh>T
LR OFAENEE L THWII T o722 &, TCHRICTF—AX Y y RTEEZITH) S eliffsh
0 ARFFHTIEHINIHA T, F—A AV v FIEEXEML, EE 357200, ERNR ATV, HiE.
<A Y FEHICOT LA M S,

BEOEKEELy v aryTlR, FOBRIIITIN [F—AXAV Yy F2r—2AXVy NTHZL] ZL%2E
ReLTwaz0, BBEDPZRTHEMEEZEDD [F4Ahyvar)—FEg| 2REORLICHE
(o COWBETIE, F—ARAV Y FREOHECTELLHMELIY L r—2% %M $ 5, Lizh-
Ty BBEHEIZE > TOERFHTOZETIE, 1) HOMAIXZIZF v Ly I LTESE, 2) MWEOREEE R
PHHER 3) HETHWD 7F —XIZOWTHEBNIZERT 5 2 & THER, O30 ER>, Fv L
YYLTLLHZANEICRY 3D 205 BEBEEIREMAYIZL) (22 i A ol S v,

THETHE) FoTr—<id, [H#EPrOFEA L DMz 2 5 [ ZNE 2 BE$ 2 [ OO FEK % 5
I e, INHEDOT—RIIOVWT 7 FAEHTHEm 2RO TN Z LT, BBEE—A—AIlL > TOR
DWEZAHERDL [r—ARXAVy P8R 2T &85,

B, ARHIZ4HEICHES TH#SN L2, TRICHECT3HM, KBS Y a—t3IF—& LTiRE
A o BERBORFFEAZINIGIEHRESMT 5 LA TE S05 AFHOHALIZRM O 4 HE %
JBIES 52 TG s b,

B AR 5ENHR (Advanced Study in Research Methodology)
B 28]
g BEI BB
RO WVIEIRR - ZA7 = e ) W2 RO KRFRCTOMEICLE L hikime 8% T %,
FLAR
1. WF5E 77 i o Al
2. W AREE LTofED 7+ 2
3. MEET 5k
4. BRI 5 5
5. AT
6. I ORESE L ARFLFRESE B X OV BER L & — b
7. WHZE O A BRI FRE
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SO4% Bl £ H

DFIORTER DI 2O 108 - 1BEZEY, BEORELZIIEEICOVTORBNELZIT) .
(% 2 HAT)
B, JERGEE ORHER R HED I T O@E) &5 5,
(DHEDEFERHEEIZOVWTD TR - JHF—F 2TV, ZORKEEZr—20RIZT LD D,
(2) r — A TR LR 2 00 Uy BRI SC 2 BT %0
B)FFEDOKNC, fHEHIZE GGER I NV — T ICHOAM IR LOREZRE L, HFOHEEZZ
F5

B 5 4 Bl £ 3 (Advanced Field Study in Management Accounting)
g KH RL R R Ed

BEEEEESHNNREE (Advanced Field Study in Business Environment)
g Wl %02 % Hh B3] 6 - ==r | ¥

BREREFFEIFHEZH (Advanced Field Study in Financial Management )
(PR %)

BEERFIFENEYE (Advanced Field Study in Production Policy)
e 7 || 2R ORI @

B AR ERRIFHIERZ (Advanced Field Study in Management Policy)
R O B 2R )\ME—ER

BEZTENFEF XY (Advanced Field Study in Organizational Behaviors)
g N R Big EK BE BE BK BX R OEI BE

B Y574V I51EE (Advanced Field Study in Marketing)
R HE R— g HE TS HiZ RHEH RER

B IRIAXAUES - YT LIFERIER (Advanced Field Study in Management Systems)
(I &%)

B YXIJUZ7 - IO/ RER1EE (Advanced Field Study in Managerial Economics)
g M EE g M =8

o3 4 B R B

REE AR IECE Tl WSS ER O 720 O ZERE L . T OIEREC % H0H, Wk, ER R EE,
Y IF— VAT,

FEETEEREE 1 (Advanced Research Seminar in Business Administration 1)

H &=
B Z=EEIESR;EE 2 (Advanced Research Seminar in Business Administration 2)
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