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The definition of Strategic Management (STR) division of the Academy of Management:
“The Strategic Management Division encourages and supports the development and
dissemination of knowledge relevant to general managers and those who study, shape, or
influence the strategy of organizations, as well as effective teaching of these issues.
Division scholars aim to understand and predict when and why some firms perform better
than others. STR covers several topics associated with strategic decision-making processes,
their antecedents/context, and their consequences, such as: behavioral strategy; boundaries
of the firm; corporate governance; corporate strategy; economics of strategy; non-market
strategies; innovation and strategic renewal; strategic formulation, implementation and
planning; and strategic processes.”
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E-mail: kbs-saiyo@adst.keio.ac.jp
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